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When You Mention Mediterranean, You Refer to
Blue Civilizatiorl e = e

«“MM&diterraneo, the Academy Award for Best Forek-gr-w- Beageage Fim

in 1991, tells a story as follows. During World War I , 8 ltalian soldiers
with a donkey were ordered to garrison a little Greek island in Aegean
Sea. This island was like a land of peace away from the turmoil of the
world, and local citizens hadn’ t felt a bit of war. Soon afterwards, the
soldiers, forgetting their mission, began to get along well with local
people, holding football matches for recreation, helping to paint walls
of vilage churches or pursuing their love, so on and so forth. Itwas not
until the end of war when a warship arrived to pick the soldiers up that
they realized it was time to leave this earthly paradise.
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“Island Hopping”Tour in the Mediterranean

The scattered islands, big or small, in the Mediterranean are most
unforgettable during the tour for their long history, profound culture,
breath—taking natural landscape and magnificent buildings. It is such
a delight to tour in the yacht, enjoy the sunset with your sweetheart and
share delicacies with friends. How can you have a thorough travel on
these smallislands during your lifetime?
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Ten Musts for Tourists to Mediterranean Sea

If the blue in Santorini of Greece is dotted with white, the blue of
Chefchaouen of Morocco is completely pure and breathtaking.

hR#¥ B8 EDITORIAL DEPARMENT
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Once article and picture are chosen in this magazine, the copyrights should be authored to the editorial department of the magazine, i.e. the
author has approved his/her authority including the rights of online broadcasting on the intemet and publication. In addition, we have the right
to give authority to cooperation partner. Royalties paid to the author include these rights mentioned above. No one should be allowed to use
the article and picture included in the magazine by any mode of transmission without consent.
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Market Research Report on Chinese Outbound Tourist
g(hlily\/k/Consumpﬁon (2014—20152
e

orld Tourism Cities Federation (WTCF) once again, entrusted
Ipsos, one of the world’ s top three market research firms to conduct the
research and questionnaire survey across China independently. Finally
with the help form all parties, The Market Research Report on Chinese
Outbound Tourist (City) Consumption (2014-2015) is successfully
completed.
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Gorgeous Building Block Square

What instills in us a recurring longing for a place? Why do we set off over
and over again? What sends our mind to the destination before we arrive?
There are still many unknown cities in the world waiting for us to discover
their beauty.
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Athens: Beyond Ancient Greece

Despite the summer heat in Beijing, professionals and elites in tourism
industry from China and abroad got together at the 11th International
Forum on Chinese Outbound Tourism (IFCOT2015) & Silk Road Tourism
Cooperation Forum sponsored by WTCF and Ivy Alliance Tourism
Consulting. During the forum, we had an interview with Fotis Provatas,
deputy secretary general of WTCF and chairman of Greek—
Chinese Economic Council, who has committed himself to improving the
friendship between Greece and China. With a clear mind, Mr Provatas,
hale and hearty, shared his ideas concerning the forum, the present
situation of tourism market of China and Greece and future cooperation
between the two countries in tourism with us.
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Berlin: A City Reborn

Berlin is one of the initiate cities of WTCF and the Director Market Management
of Berlin Tourismus&Kongress GmbH Ralf Ostendorf is at the same time the
deputy secretary general of WTCF. Ostendorf has offered many constructive
suggestions and great support to the work of WTCF.
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Prague
A Mysterious City of Friedrich Nietzsche

Nietzsche said, “When | sought for a word to express music, | found Vienna;
when | sought for a word to express mystery, only Prague came to my mind.”
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Enjoy the Chonggqing Cuisine

Be the Happiest Foodie

The Sichuan and Chongging area has always been praised by new and veteran
foodies as the best place to awaken the taste buds. My mouth will water as | sit
before the computer.
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Phnom Penh Waterside Development

Many fashionable young girls who participate in the religious ceremonies wear
red—dyed hairs or listen to the songs on the phone over the earphones. They
have no distinction from those of Beijing, Seoul or Kuala Lumpur.
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How to Take Stylish Landscape Photos

In our journey, we always can encounter charming and beautiful scenery that
lights up our eyes. However, when we click the shutters with much enthusiasm,
wishing to seize the beautiful scenery, the photos may not be all that we wish, that
is, either blurry or not bright enough. Thus, we can do nothing but sigh before
beautiful landscapes.

Infact, it is not as difficult to take a stylish photograph as we think. It will be quite
easy as long as you get the following five tricks.
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Secretary-General Song Yu Headed

a Delegation to Seoul

Headed by Song Yu, the Secretary—
General of WTCEF, a delegation of thirteen
people that came from the CITS head
office, CTS head office, China CYTS
Tours Holding Co ., Ltd, Haitao Travel
visited South Korea to investigate the
South Korean tourism of Chinese citizens
during July 28-31, 2015. This visit was
aimed to help South Korea to recover
the South Korean tourism market, which
was seriously affected by the MERS
epidemic. With warm reception of mayor
of Seoul, Park WWon-soon, this visit
achieved complete success.

Since June, the number of Chinese
citizens visiting South Korea was seriously
affected by the MERS epidemic.
According to South Korean statistics,
the South Korean inbound tourism of
Chinese tourists dropped by 45 percent.
Tourism market, including Seoul was
badly battered. In this case, Park VWon—
soon planned to visit Beijing in August,
and wrote a letter to WTCF Council
Chairman and the mayor of Beijing VWang
Anshun to appeal for support.

With the instructions of mayor Wang
Anshun and help of Beijing Municipal
Foreign Affairs Office, Secretary—General
Song Yu quickly formed a group and
visited Seoul about the South Korean
inbound tourism investigation and
communication, with the purpose of
helping South Korea to recover inbound
tourism market.

After leaving the Incheon Airport, the
delegation hurried to the Seoul Tourism &
Sports Bureau. Through communicating
with the Director General, Kim Yi Cheong
and Seoul tourism sector, the delegation
proposed pertinent suggestions about
recovering the vitality of Seoul tourism
market after the MERS epidemic. After
the meeting, Secretary—General Song Yu
accepted the interview of The Chosun llbo.

On July 29th, with the host of Korean
Tourism Industry Association, the
delegation communicated with Korean
Tourism representatives after visiting
Seoul Tourism Information Center and
Seoul International Cuttural Experience
Center. Tourism representatives from

both sides made suggestioms about
how to promote development of Sino—
Korean and Beijing—Seoul tourism
market. On the afternoon, the press
conference held by the Seoul municipal
government spokesman office was
convened, in which Secretary—General
Song Yu and Beijing tourism enterprise
representatives were invited to attend
and receive joint interview of South
Korean mainstream media journalists of
KBS, MBS, Seoul Economic Daily, Aisa
Today and Financial News.

Mayor of Seoul, Park VWon-soon met
and had lunch with the Beijing delegation
on July 30th. Park Won—soon expressed
gratitude to the help of Beijing delegation
when Seoul met with difficulties. All
participants discussed about how to
improve attraction of South Korean
tourism products further and regain the
confidence of Chinese tourists. The
delegation came to South Korea when
the South Korean government declared
the epidemic was over, by which the
sense of security and interest of Chinese
tourists could improve and the scale
of tourism in South Korea would be
enlarged.

Song Yu said, "As sister cities of 22 years,
Beijing and Seoul always support each
other, especially in the SARS epidemic
in 2003, when Beijing faced difficutties in
inbound tourism, South Korean tourists
gave us great understanding and support.
This time, the visit to Seoul is undoubtedly
the reward and duty of Beijing. As the
saying goes, a friend in need is a friend
indeed. We hope that Beijing citizens
and Chinese tourists can know about the
safe and peaceful city environment of
Seoul, and the South Korean tourism can
recover as soon as possible."

The delegation also investigated the
Seoul souvenir shops, duty—free shops
and other tourism service facilities, and
leamed the experience of Seoul inbound
tourism. Besides, the delegation also
visited The Chosun llbo and discussed
about how to promote the tourism
marketing through new media.
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WTCF Participated in the
10th CIBTM in Beijing

From 5th to 6th, August, 2015, the 10th Incentives,
Business, Travel & Meeting Expo (CIBTM) was
held at Beijing National Convention Center. This
expo attracted more than 400 high—end suppliers
from domestic and abroad. WTCF participated in
this exposition on behalf of all the city and non—city
members.

An independent WWTCF stand was set on the spot. In
order to efficiently serve the members and promote
their resources, brochures, magazines and other
materials with member cities’  information were
prepared and issued during the meeting. By means of

staff introduced the brand history, organization chart
and development planning of WTCF in detail.

Besides, WTCF delegation also communicated
specially with officers from St. Petersburg, Berlin,
South Korean, and Suzhou Tourism Bureaus, etc.
They introduced to them the status, planning and
preparations for Rabat & Fez Fragrant Tourism Summit
2015. They also actively invited other famous tourism
cities to join WTCF to offer them a high—leve! platform
for further development.

As the member city and deputy secretary general
unit of WTCF, Berlin Tourism Administration also
participated in the expo and promoted WTCF as an
important cooperative partner.

WORLD TOURISM CITY 011
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@®@® Chinese people grow in the
Oriental civilization. VWhen we have an
opportunity to touch the blue sea, we
will be amazed by its exoticism and
mysteriousness. The energetic people
Iving around the waters create science,
art, and civilization which have made
great contribution to the development of
the world. They are stars shining in the
sky of history.

020 WORLD TOURISM CITY

The sea and
sky are so
pure, broad
and blue that
” gods seem to

befall at any
moment, and white buildings, like gods’ residence
on earth. The grace and pureness of Mediterranean
makes it hard to imagine this place was once
bothered by smoke of gunpowder, frequent wars and
furious pirates.

Before broader oceans were discovered,
Mediterranean, like a pearl, used to be coveted by
surrounding countries so much that they hadn’ t
stopped fighting for 2,000 continuous years. Along
Mediterranean are 19 countries: European countries
including Spain, France, Monaco, Italy, Malta
(island), Slovenia, Croatia, Bosnia and Herzegovina,
Republic of Montenegro, Albania and Greece; Asian
countries including Turkey, Cyprus, Syria, Lebanon,
Israel and the Palestinian Government from north
to south; African countries including Egypt, Libya,
Tunisia, Algeria and Morocco from east to west.
Mediterranean, though too small to compare with
oceans in area, has nurtured unparalleled history
and civilization that other seas hardly achieved, and
was also a place where states changed and ethnic
groups interacted most frequently.

The ancient civilization which has left a glorious page
in human civilization has an inseparable relation
with Mediterranean. The history of Mediterranean,
including that of Egypt, Hittite Empire, Kingdom of
Israel, Kingdom of Judea, Assyrian Empire, Babylonian
Empire, Persian Empire, Macedonia, Greece, Roman
Empire, Byzantine Empire, Sasanid Empire, Caliph
(the Islamic Empire), the Crusader Kingdom, Saladin
Empire, Mongolia Empire, Ottoman Empire and
European Colonialism, is aimost history of Europe,
North Africa and West Asia.

Mesopotamia civilization that reached its peak from
4,000 BC to 2,250 BC made great contributions to
the whole world. Lunar calendar and leap month
were invented during that period. Lunar calendar
was based on the phases of the moon, dividing a
year of 354 days into 12 months and the leap month
in lunar calendar was used to make up the 11 days
less in solar calendar. One hour was divided into
60 minutes and one week into 7 days. People then
also knew fraction and four arithmetic operations,
solve quadratic equations, and invented the decimal
system and the hexadecimal system. They divided
a circle into 360 degrees, knew T was about 3 and
even could calculate the area of irregular polygons
and the volume of some pyramids.

Having learnt math, physics and philosophy from

Mesopotamia civilization and Nile Valley civilization,
Greeks created splendid Greek civilization.
However, it was lost in the long course of history like
a shooting star flashing across the sky and was not
rediscovered until Renaissance.

Crete, where relics of Neolithic culture between
10,000 BC and 3,300 BC were unearthed, is one of
the birthplaces of Mediterranean civilization. From
around 2,600 BC to 1,125 BC, the famous Minoan
civilization sprung up on Crete with unprecedentedly
flourishing arts, architecture and engineering
technology, and the unified Minoan dynasty was
established there. The earliest writing in Europe also
appeared on Crete then. This pictographic writing
was gradually simplified to linear one and then
developed into syllabic symbols that are called Linear
Abuthaven’ t been interpreted until now.

Byzantine Empire lasted for over 1,100 years from
the 3rd century to the 14th century. The secret of its
long governance lies in that, different from Persians,
Greeks, Carthages and Romans who ignored
the military power, almost all Byzantine emperors
set up powerful ports that attracted Chinese and
Indians from Asia, Egyptians from Africa and even
Europeans from afar.

Different dynasties have built colorful buildings with

different styles along
Mediterranean. These
buildings appear to
live in harmony with
modern society as if they
are meant to be together.
The era of columns was
succeeded by that of domes.
All the architecture in this period like

Solomon Temple by Hebrew, Parthenon

Temple by Greeks and the masonry structured
domes in Constantinople by Latins showned
features of devotion without exception. In the
7th century, a new style tower turned up along
Mediterranean coast. Haghia Sophia in Istanbul
was reconstructed into a spire rising abruptly from
the ground and shooting straight into the sky. While
Christian hymns turned into chants of Allah and
Mohammed.

Arab Empire refreshed Mediterranean culture.
People at Mediterranean seaside started to
learn Arabic. Arabians not only preserved and
promoted Greek math, medicine and philosophy,
but also invented and improved decimal system,
pendulum principle, astronomical instruments
and narcotherapy, which carried world civilization
forward into a new phase. Arabian people changed

This page: Majestic
and vivid sculptures
in Vatican City State;
A historical picture of
Cleopatra.

Left page: A historical
picture of Vatican City
State; A horse-drawn
cartin Rome.
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the big cities along Mediterranean into lecture
rooms of knowledge, which even had been passed
further to other European cities. In the 11th century,
Cordoba became the most populated city with over
600 mosques, 900 public bathhouses and 500,000
books.

Mongol Empire, called Yuan Dynasty in China, also
used to send invincible cavalry to Mediterranean
coast. During over 50 years’ rule, Genghis Khan
and his successors, with an army of less than
400,000 soldiers, wiped out over 40 countries,
conqguered over 700 races, killed over 10 million
soldiers and subdued 600 million people of different
nations, establishing a country with the vastest
territory in human history.

The establishment of Mongol Empire sped up the
communication of culture and technology between
the East and the West and promoted fusion of

different races. The Silkk Road was then for the first
time and also the last controlled by only one state,
which made trade and commerce much easier
between the East and West than during warring
periods.

However, blue civilization after all didn’ t agree
with the nomads. Living at the seaside, people
who mastered navigation would be able to control
Mediterranean and become its overlord. In
Venice, powerful fleets had been organized, and
merchants there not only monopolized business
of Mediterranean, but also manipulated politics to
find a way out between land and sea. Venice and
Genoa were the most powerful nations that ruled
Mediterranean for some centuries.

The approach of the Great Navigation Epoch made
Mediterranean, the birthplace of civilization, passed
into silence. European countries started to go to
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the sea to occupy the New World and South Africa
along Mediterranean was colonized by France.
In 1600, Mediterranean was ruled be two giant
countries, Ottoman Empire and Hapsburg Empire
of Spain. Ceaseless wars between Christianity and
Islam resulted in the death of millions of people, yet
also sped up fusion of difference races including tall
and blonde Normans from north Europe, short and
crude Teutons, and thin, Arabians with black eyes
and hair. All their features added oriental and west
charm to the handsome men and beautiful women
in south Europe.

People in coastal countries along Mediterranean
are born gentle, actively seek pleasure and love
art and cate. Such personality is resulted from the
geographical location and climate of Mediterranean.
Thanks to this part of sea, people have never been
short of food. It only needs 170 days for wheat to

@@ Nediterranean-style diet refers o eating a
big amount of fruits, vegetables, beans, cereal
and unsaturated fatty acid like olive ail as well as
a small amount of dairy products, meat, chicken
and duck, and a  “property big amount”  of fish
and arink a litte wine withfood. @@

mature, half of the days it needed in the north.
People, as long as they don’ t expect too much from
life, can get satisfied with the food demand without
working hard. As a result, they have more time to
enjoy life on and along the sea.

We have also heard a noun related to
Mediterranean, namely Mediterranean climate
which refers to the climate with hot and dry summer
and warm and moist winter. Mediterranean—
style diet refers to eating a big amount of fruits,
vegetables, beans, cereal and unsaturated fatty
acid like olive oil as well as a small amount of dairy
products, meat, chicken and duck, anda “properly
bigamount”  of fish and drink a little wine with food.

We are also fond of a furnishing style, Mediterranean

style, featuring lime walls, repeated arcades and

arched doors, clay bricks and tiles, ocean blue

doors and windows. Such elements must carry a

constant inner style instead of being simply knocked

together. “Romantic sky—blue theme, the sea  This page:A devoted
and the sky merging into one and shining nature” Rf;?f r;zng; Tourists
represent a Mediterranean furnishing style as well  strolling at a Greek
as the Mediterranean in our eyes. seaside.
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o e *|sland Hopping™

Tour in the
Mediterranean

The scattered islands, big or small, in the Mediterranean
are most unforgettable during the tour for their long
history, profound culture, breath-taking natural landscape
and magnificent buildings. It is such a delight to four in the
yacht, enjoy the sunset with your sweetheart and share
delicacies with friends. How can you have a thorough
fravel on these small islands during your lifetime?
Words / Mingfei  Photos / Shen Zhi Wu Yue Quanjing Yu Liangbing

I |
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Santorini
The most gorgeous “Aegean Sea sunset”

Santorini is a volcanic island on the Aegean Sea in the
southernmost part of the Cyclades Islands. Despite its
small size, it is one of the most celebrated islands in Greece
and reputed to be “a Bright Pearl on the Aegean Sea—
Mediterranean”.

Not long away from Fird, the capital city of Santorini, lies the
characteristic black beach, namely, the Kamari Beach. Because
of its volcanic geology, the sand there is black and the water
also looks black, but it is cool and clean and plays a beautifying
function as it is said. At nightfall, the bars and restaurants will
be extraordinarily bustling and singers of different styles will
perform ballads of different styles and countries. As is true,
music is borderless.

Of another style, the serene Oia on the seaside precipice is
the second biggest town of Santorini and is regarded as the
most beautiful site in the world to see the sunset. The instant the
sun sets, time seems to stagnate, leaving only tranquility and
calmness.

In addition, it also features breeze drifting from the
Mediterranean, comfortable and pleasant temperature and
air and blue and white houses in classic legends. There are a
myriad of possibilities on Sanitorini. It is usually said that people
in love may become natural poets. Sanitorini cannot simply turn
the tourists into poets, but also painters, photographers and
artists.

Nevertheless, it is wrong if you think Sanitorini has nothing else
appealing. In the latter half of the 20th century, the archaeologists
excavated the ruins of the ancient city in Akrotiri in the south of
the island and discovered the wonderful murals more than 3,000
years ago including the works of “Painting of Spring*Shadowboxing
Boy! “Fisherman” and “Painting of Navigation” which show

the scenes of people’ s life inthose periods.

TIPS

1. Transportation: It takes 1 hour § advance so that many hotels can
to fly from Athens to Sanitorini by offer delivery service at the port
air; about 9 hours by ferry and 4.5 orairport.

hours by yacht in peak seasons 2. The summer in Sanitorini is idyllic
at a high expense. It’ s better and poetic and promises the best
to reserve the ferry and hotel in i seasonfortourism.
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Mykonos Island
Travel in a labyrinth of 365 chapels

Mykonos Island is a small island in the east of Kiklandes on
the Aegean Sea. It only takes more than 10 minutes to cross
Mykonos Town. But you can slowly and leisurely go shopping
in the artwork stores of diverse characteristics on the island.

The White Chapel is a permanent view on the Aegean Sea
and is also called a visiting card of Mykonos Island. Itis said that
365 white familial style chapels are scattered along the streets
and in the lanes on the small island. They were built in reward
for the deities’ divine help for the safety of the family. The
tinking bells under the eaves uttered a sweet tone seemingly to
respond to and express appreciations for the deities.

Mykonos has a long reputation as a labyrinth because of its
unigue buildings in unordered distribution. Such buildings are
renowned as “one of the attracting wonders of Kiklandes” .
Mykonos used to be encroached by the pirates and the
Turkish. It is said that these buildings were built as fortifications
in the Middle Ages. The zigzagging streets and lanes posed
a major headache for the invaders and even could more
effectively withstand the storms in the summer.

Crystal blue and dazzling white constitute the dominant
hues of Mykonos. In addition, bright green, red or orange in
stark contrast skip in between, which are the colors of the
doors, windows, tables, chairs, ships, flowers and the sun.

Even Spaghetti is made colorful and is hung on the shelves
neatly and in order. The simple and amiable beauty pervades
everywhere.

TIPS

1. Transportation: From Santorinito § 45mins).
Mykonos Island by boat; from Athens i 2. Mykonos Island is open to the public
Airport to Mykonos Island by air (about during Aprilthrough October each year.

MaltaValletta
Antiquities traveling to the modem society without the change
of the original form

An island country in the middle of the Mediterranean reputed
tobe “the Heart of Mediterranean’ Malta is a marked holiday
resort featuring azure sea water, clean beach, gorgeous
underwater world, marvelous and amazing historical sites and
ancient culture. Having been under the reign of many countries,
the island integrates the styles of England, South Europe and
Mediterranean.

Upon my first step onto Malta, | seemed to have traveled to the
Middle Ages and came to the era of proud and independent
chivalry. ltwas not “amazing, “crazy” or “busting”. Justas
the nickname of Mdina “The Silent City ” suggests, it is quiet
and special. Walking in the profound historical accumulation, |

felt that the time seemed to become static.

Valletta, capital city of Malta, established in 1566, is a famous
ancient cultural city in Europe and still keeps the most original
ancient appearance even now. Valletta was designed by
Francisco Rapale, assistant of Michelangelo, featuring a neat
and uniform architectural composition, as horizontal and vertical
as a checkerboard in its entirety. More than 100 narrow and
long streets in the city aimost all led to the sea, just worthy of the
fameof “the Heart of Mediterranean” .

Due to its pivotal location, Valletta has historically been a hotly
contested spot. In the ancient past, it was guarded with castles
in all directions to resist foreign enemies. All the buildings on the
island were uniformly built with floppy ocher rocks which could
be hewed, sawn and processed as needed and were said to
be inexhaustible in Malta. After the houses were completed,
the water in the rocks evaporated because of the exposure to
the weather and the stone turned solider than bricks. Thanks to
the low cost, the residents in Valletta could live in very spacious
houses.

TIPS

1. Malta features the typical subtropical
Mediterranean climate, warm, pleasant,

comfortable and ever-green all year
Cruise do not need to get a visa and can
i getinandoutofit conveniently.

round. The period during January through
QOctoberisthe peaktouristseasoninMalta.

i 2. Malta joined the European Union in
i 2004 and became a Schengen country

in 2007. Therefore, the tourists of MSC
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Sicily

A place to build and realize the dream

Arriving in Sicily for the first time in 1787, Goethe wrote in his
diary, “If you do not go to Sicily, you seem not to have been to
ltaly. Sicily is the source of the beauty of ltaly.” His sentences
were widely spread.

How many beautiful stories are there about Sicily? Cinema
Paradiso, The Legend of 1900, The Big Blue, The Godfather--
A series of classic movies chose the setting of Sicily, integrated
the emotions for her and aroused people’ s reverie.

Sicily is the largest island on the Mediterranean and the most
famous island in ltaly. It is here that you can find anything about
Europe and holiday: the blue sky, high mountains, azure sea,
beach, starry sky, olive trees, ancient cities, delicacies, legends
and beautiful and handsome men and women etc. You can
bask in the golden sunlight of Sicily and enjoy the seaside
reefs, courtyards of flowers in bloom, vines intertwining on
the flowers, lovely insects, ancient souvenirs and authentic
restaurants. Compared to other Italian metropolises with the
luxury and nobility, Sicily presents you a more touching natural
beauty, worldly beauty and unsophisticated beauty. The Mafia
inthe legend s just a legend. Sicily is characterized by its orderly
public security and enthusiastic and kind people.

Its profound culture is also the label of Sicily. The indigenous
ancestors of Sicily came from Malta. Later, ancient Greeks
began to immigrate into Sicily and brought there the temples
and theatres still towering today. Cattedrale di Palermo is the
best witness of the diverse culture of Sicily. Different design
elements can be found in the same building: the Gothic tower
is on the right, the Byzantinesque dome in the middle and the
Barogue bell tower on the left.

TIPS

1. The best tourist season lasts

:  slack seasons in Sicily. So please pay
from April to June and from late
September to October because of
its comparatively mild weather, low
price and few tourists. It should be
noted that sailings will be reduced in

attention to the latest timetable for the
sailing shifts in winter.

2. You can arrive in Sicily by ferry
from Naples, Genoa, Cagliari on
Sardinia, Malta and Tunisia.
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Look for happy and mysterious four-leaf clovers

Corse is the fourth largest island in the Mediterranean under
the jurisdiction of France. Thanks to its picturesque natural
scenery, it was simply named the  “Beautiful Island” . It features
the Mediterranean climate of mild winter and cool summer,
encirclement of bluish waves and dismal grass and forests.

Legend has it that very long ago, there was a Wishing Tree
covered with three—leaf clovers on Corse. It is said that anyone
who found the four-leaf clovers (also called “Happy Grass”)
would be blessed. In the legend, it was just because of the
mysterious three—leaf clovers that Napoleon (1769—1821) who
founded the First Empire of France was born on Corse. Maybe
Corse is the most beautiful island among the counterparts in
the Mediterranean. It is just like a leaf and the greatest specialty
is the scent that cannot be smelt elsewhere. Itis the smell of the
jungle for Chili fruit wine.

TIPS

1. The ports on the island are { is convenient because of its railway
connected by railway lines. and highway.

Passenger liners and airliners are 2. It features Mediterranean climate,
available between the island and suitable for traveling during April
France. The transport on the island :  through November.

Crete Island
Bring you to an extrao rdinarily mysterious world

The biggest island and the center of ancient civilization of
Greece, Crete Island was the source of numerous Greek
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mythologies. It lies in the Mediterranean and to the south of the
Aegean Sea, surrounded by a large expanse of bluish waves.
The island features rugged mountains with olives, grapes,
oranges and tangerines planted in the North Plain. Thanks to its
varied natural landscape composed of coasts, precipices, deep
valleys, beaches and capes, the island has always enjoyed the
fameofthe “Sea Garden”.

The olive oil on the Crete Island is world well known. Despite
the low yield, it is regarded as the top—grade quality goods.
Many people on the island live a long life and benefit from a low
morbidity, which is regarded by the doctors all over the world as
closely related with the microelements in the olive oil they eat.

The palace was the greatest creation of the Cretan civilization.
The noted Palace of Knossos was built in 1900 BC or so on the
remains of the former palace of the King of Minos. Of a grand
scale, it has totally more than 1,500 halls and rooms linked by
stairs everywhere. With its circuitous corridors, scattered halls,
numerous courtyards and extraordinary mysteries, it was
renowned as “labyrinth” in Greek mythology — the labyrinth
in the legend about the Aegean Sea. Moreover, the lighting
and air circulation system in the palace and the appliances
people used in daily life are also surprising; numerous lively
and interesting murals are taken as the treasures of the Cretan
civilization.

TIPS

1. Crete features a mild and rainy when the climate is moderate and it
winter and a hot and dry summer. is off the peak season.

May and September are the best i 2. Greek and English are the
months for visiting on the island, languages used in the local area.

Sousse

Garden and Port City on the Mediterranean Sea

Sousse is the third largest city in Tunisia lying on the south of

Gulf of Ha mamet. Sousse, meaningthe “Pearl on the Sea’ is

the most beautiful coastal city in Tunisia and it is reputed to be
“Garden and Port City on the Mediterranean Sea” .

Sousse comprises the old city (south) and the new city
(north) as other cities with prosperous history. Sousse’ s old
city has retained the solidly Arabian features due to its long
history, which are in sharp contrast with the newly constructed
metropolis. The old city is surrounded by the city walls which
are basically well preserved. Most of the buildings here are in
blue, white, and yellow. Standing high on the old city and looking
around the blue Mediterranean Sea or rows of beautiful houses
hiding in the grove of date palm on the hillside really makes you
feel relaxed and happy.

TIPS

There are many places inthe airport i Please keep your exchange receipt
where you can exchange money. if you want to change the remaining
You can pick up one randomly but dinars back into US dollars or euros
the rates may be a little different i when leaving the country. You
and subject to daily exchange rate. cannot do this without the receipt.

& Topic

Tangier

Fulfill your dream in the strait

Tangier is located at the entrance to the Bay of Tangier on the
Strait of Gibraltar. It is a city with a harbor in northern Morocco.
It stands at the crossroads and connects over 100 ports
around the world with military strategic significance. According
to historians, the city Tangier was built in 600 BC, one of the
oldest cities in the world. Since then, Tangier has been ruled by
different cultures successively, which have bestowed numerous
historic sites as well as valuable artworks and antiquities on it.

Tangier has pleasant climate and is dominated by white
houses with colorful decorations. The houses are half-veiled in
mountains and wide sea which compose picturesque scenery.
Tangier is the nearest place to Europe among other African
cities. Numerous tourists, therefore, tourists are attracted here
to overlook Spain which is only a strait away. Tangier is an
inclusive city with European—style buildings in the new town and
narrow and crowed streets in the old town. New visitors to the
old town may get lost again and again as in a maze. In Tangier,
houses variable in size and appearance gleam with light blue
under the sunset— “The light is so soft that it is totally different
from that in the Mediterranean Sea] the painter Henri Matisse
described.

TIPS

Taxis and buses are available in the city. Please require taxi drivers to use
taximeter.
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Ten Musts for Tourists to
Mediterranean Sea

Words / Ming Fei  Photos / Shen Zhi Wu Yue Quanjing

@@ If the blue in Santorini of Greece is dotted
with white, the blue of Chefchaouen of Morocco is
completely pure and breathtaking. 99

&

The Grotta Azzurraon
the Caprilsland is a must
for tourists to the Island.
However, the grotto
appears only on sunny
andtranquil days.

Please dress neatly
before entering a church.

Permission needs
to be obtained to take
photos or fim as these
activities are forbidden
in many relics and
churches.

Don't enter a church
after drinking.
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Picking up the blue dye bottle tipped by
God
The most beautiful thing about Mediterranean Sea is
the color of blue. The sky here is blue, romantic and
intoxicating. The sea surface here is blue, with boats
shuttling back and forth from island to island, dotted
with white sails. The houses on the islands are mostly
white with blue roofs and doors and windows, simple,
elegant and beautiful. The night in Mediterranean
Sea is blue as well. The gentle melody in the Napoli
blue night flies to the deep sky, which draws attention
fromtourists.

In addition to blue sky, seas and blue houses,
the Mediterranean region also boasts the Azure

Window, the Grotta Azzurra, the Blue Lagoon and
the fairytale Chefchaouen.

The Azure Window, located on Gozo, the second
largest island of Malta, won its name from its shape
of window, formed by a stone cover supported by
two natural stone piers. The sea melted into the sky
can be seen through the  “window” . It is a must for
tourists to Malta

The Grotta Azzurra on the Capri Island is a cave
inside a seaside cliff, with water at a depth of about
30 meters. It won its name from the mystic crystal
blue of the entire cave, including the walls, formed by
sunshine from the entrance and reflected from the
bottom of the water.

"The Blue Lagoon", also located in Malta, is world—
famous for its indigo and deep blue sea water. Some
people say that it covers the entire range of blue of
the world, from deep blue in the deep sea to the blue
with slight silver in slightly shallow places and the pure
and bright blue of water held in hands. How blue is it?
You need to come here to find out.

In addition, there is a blue old city in Morocco,
northern Africa: Chefchaouen. The inside and
outside of every building, every door, walls and steps
are painted blue, like a blue dye bottle tipped by God.
Almost everything that comes into your eye in every
corner is painted blue.

Seafood enough to be bursting
Seafood naturally constitutes a part of diet as it is
Mediterranean Sea. Seafood is a universal language.
It is natural to eat seafood in Mediterranean Sea,
the world's largest intercontinental sea. Residents in
Mediterranean countries rarely eat red meat (beef,
lamb, etc.) and obtain meat mainly from deep—sea
fishes. Coastal countries abound in seafood, ranging

from crabs to abalones, shrimps, clams, etc, forming
the unique flavor of Mediterranean Sea. Seafood
Spaghetti, Spanish seafood paella, seafood soup,
seafood salad, shrimp sauce, shrimp meat egg
cake, roasted fish in sea salt, fried sardines, green
sauce salmons, cuttlefish rings, cuttlefish ink rice,
crabmeat tart, garlic fried clam and fried mussel-
all these delicacies will meet the eyes and satisfy the
stomach of the foodaholics.

The Mediterranean diet is synonymous with
simpleness, health and nutrition. Seafood constitutes
the main content of the Mediterranean diet mix.
Fishes and shrimps can provide people with a
large amount of healthy protein. Studies show that
the Mediterranean waters abound in sardines that
are high in Omega—3 fatty acids which can greatly
reduce the risk of heart attack and heart stop which
usually lead to sudden death, and is effective in
controlling arthritis, depression and other diseases.
Other seafood with similar nutrition includes tunas,
salmons, mussels, clams and shrimps, etc.

Open-air museums with thousands of

years of history

As the connecting point of three continents of Europe,
Asia and Africa, the Mediterranean Sea region has
witnessed the rise and replacement of ancient Egyptian
civilization, ancient Greek civilization and Arabian
civilization which had led the West. There are also
a large number of relics of ancient civilizations in the
surrounding countries of Spain, Italy, Greece, Turkey,
Egypt, including the world famous Olympic ruins in
Greek, the Parthenon, and the litle—known Temple
of Segesta on the Italian island of Sicily, the St. Hilarion
Castle in northern Cyprus, Habsburg dynasty historical
relics and soon.

Ancient ruins not only carry historical information and
cultural connotation, and many buildings on the ruins
also show the originality of ancient wisdom, which is
of great sightseeing value and is a must for tourists.

Special hotels you hate to leave
The ultimate scenery and a deep—rooted culture is
not all about the Mediterranean residents. They have
also built many special hotels with unique creative
styles, including cliff hotels and rock hotels, etc.

Cliff hotels: There are quite many “small white
houses” on the Greek island of Santorini and the

Katikies Hotel, perched high on the cliff of Aegean
Sea, overlooking the azure waters below, offering
the best angle to admire the vast expanse of Aegean
Sea, is a popular hotel of tourists around the world,
with the perfect combination of the internal design
and the natural environment.

There is also a grand hotel perched on the cliff of
Sorrento of Naples, Italy. What differentiates it from
other hotels is its nearly 200—year history, which is
shown in the columns, exquisite murals and antiques
everywhere of the 18th century. The hotel has a
panoramic private elevator which can take you

Where are the Chinese tourists traveling to the Mediterranean region from?

42.70% of Chinese outbound tourists
have toured the Mediterranean region,
most of whom choose to travel to the
Mediterranean region during the 4th or 5th
overseas travel.

The majority of Chinese outbound tourists
have not touring the Mediterranean region
so far said that they will choose to tour
the Mediterranean region in their third
overseas travel.

Most Chinese outbound tourists traveling
to the Mediterranean region, will give
priority to the central region, namely:
Italy, Greece, the Aegean Sea and other
southern European regions.

Chinese outbound tourists who have
traveled to the Mediterranean region in
the past year are mostly from Beijing,
Guangdong and Shanghai, followed by
Zhejiang, Jiangsu, Tianjin and Sichuan.
Humanistic characteristics: Those tourists
are mostly at the age of 26-45 years old

(76.05%), of whom the majority are 31-35
years old (24.53%); most of them have a
university degree or higher (87.86%); the
maijority of them are married with minor
children (73.05 %); they have relatively
higher monthly income (average monthly
income of 14,205 yuan).

Travel characteristics: They usually
arrange outbound tourism at least once
or more a year (35.06% / 46.98%); most
of them choose to travel abroad during
Spring Festival holidays or National Day
holidays (28.02% / 38.85%); in terms
of travel forms, the biggest number of
the tourists chooses independent travel
(32.72%), followed by group travel (28.83%)
and semi—independent travel (24.13%); the
language barrier is their biggest concern
before departure (48.47%).

—from WTCF Market Research Report
on Chinese Outbound Tourist (City)
Consumptionin (2014-2015)
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Please be careful
when cruising on a
yacht and keep good
care of your mobile
phone, camera, video
camera and other
valuables.

Seafood is delicious
but difficult to digest. So
please limit the amount
of seafood you eat and
make sure to eat fresh
but not raw seafood.

Sunrise and sunset
are gorgeous but last
only for a short time. So
please pay attention to
time in order not to miss
them.
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directly to the pier.

Rock Hotel is a pure white small hotel, also located in
Imerovigli on the island of Santorini. The white guest
room is decorated in a simple and elegant style,
which shows a pure natural appearance.

5 Numerous handsome boys and belles

The Mediterranean countries are mostly of great
military importance and were occupied by many
nations. The traces of multi-national integration are
reflected not only in buildings and diet, but also in the
people here: This region abounds in handsome boys
and belles, from taxi drivers to waiters in the hotels,
not to mention traffic policemen. It’ s a common
scene that a traffic policeman is surrounded by a
group of tourists to take photos with. As for belles, you
could always run into a sexy and seductive belle with
black hair and deep black eyes.

No wonder a tourist back from the Mediterranean
region sighed with emotion: It is a place very suitable
for romance. Considering where to spend your
honeymoon? Come here! Want to meet someone?
Come here! Want to relive the romance and passion”?
Just come herel

Wanna own a Mediterranean-style house

some day
All the countries and islands around Mediterranean
Sea, such as France, Italy, Spain, Greece, Morocco,

Egypt, Tunisia, Malta, and so on, possess unique
charm. The national characteristics and culture
of these countries have been imprinted on their
buildings, forming a unigue Mediterranean style. In
addition to the fineness and elegance of European
classical aesthetics in style and detail, they are also
bright and bold in color.

Apart from the classic white houses with the blue
roof, red tiles and white walls, there are also a variety
of other colors adopted in the buildings here. Most
of the traditional farmhouses in Spain, Italy and
southern coast of France are built of local colorful
stones or other materials, and the outer walls of
the houses in Morocco, Tunisia and other northern
African countries are terracotta or ocher.

Trips to European churches render trips to

other churches unnecessary

Visiting churches is a must when touring in Europe.
There are countless churches in countries around
Mediterranean Sea and on the islands, which fall in
various styles, including Baroque, Gothic, Byzantine
and Victorian. Aimost churches of all styles could be
found here. Some of these churches have existed
for thousands of years and some are very modern.
Some are magnificent and some simple and low—
key. Some are solemn with noble status and some
small family churches. You can appreciate all the
cultures that have existed for thousands of years by
touring in this region of diversified integration.

Admiring the most beautiful sunset in the

world

The change in seasons, sunrise and sunset, are
all natural phenomena. They may arouse different
romantic senses in you or show different beauties
as you are in different places or in different moods.
Admiring the sunrise and sunset onthe seais “the
most romantic thing | can think of” - particularly when
the sea is Mediterranean Sea.

The sunrise and sunset in Mediterranean Sea are
naturally gorgeous, and the magnificent and golden
sunset is all the more beautiful. It is so fantastic to
admire the last golden sunshine of the day with the
beloved (him, her or parents), accompanied by the
deep sound of pipe organ, evening bell and surf. The
shadows of the white houses, the blue doors and
windows and the whole city are lengthened in the
setting sun. Even if you are not an artist, you are sure
to be filled with creative inspiration.

Where there is a sea, there are yachts.
You can board an exquisite yacht which cruises in the
gentle Mediterranean wind, enjoying the scattered
scenery along the way and listening to the sound of
the wind and the sea. You can enjoy this quietly but
would never feel lonely as there are a great number
of yachts on Mediterranean Sea. You could run
into from time to time all kinds of private yachts with
strangers who would look at you friendly and then
sail past you. Just like a line in a poem written by Hai

Sightseeing (90.35%) is the primary purpose
for Chinese outbound tourists choosing to
tour the Mediterranean region, followed by
going on holidays (72.77%). Humanistic
characteristics (89.08%) and the natural
landscape (83.19%) are most attractive to
them.

Improving the visa policy and opening up
the special tourism routes are the best
approaches to attract the Chinese outbound
fourists to travel to the Mediterranean.
Reduce visa barriers, simplify visa
procedures and shorten the visa processing
days: 74.64%

Reduce visa fees 66.05%

Provide visa—free / arrival visa / visa—free
transittreatment: 54.19%

How to attract them?

Open special shopping travel routes:
68.92%

Open special culture travel routes with local
characteristics: 59.92%

Chinese tourists traveling to the
Mediterranean region have a higher
satisfaction rating (86.58%) than the overall
satisfaction rating of Chinese outbound
tourists (84.96%); the proportions of
Chinese tourists expressing a definite
revisit (62.58%) and recommending to
others (74.23%) are also higher than the
overall level of Chinese outbound tourists
respectively.

—from WTCF Market Research Report
on Chinese Outbound Tourist (City)
Consumption in (2014-2015)

Zi: Best wishes to you, too. Stranger!

In Europe, the number of yachts reflects the level
of wealth and leisure of a region because cruising
on a yacht requires absolute high income, and time
from the owner of the yacht, apart from the enough
amount of water. Mediterranean Sea undoubtedly
meets all the conditions and is one of the world's five
major super yacht tourist attractions.

] a Taking a glass of Mediterranean wine
Early since the era recorded in the Homer’ s epic,
residents of the Mediterranean Sea had started to
grow grapes and treated grapes as a necessity of
life like wheat. The Mediterranean countries are still
home to the world's best wine today. The Italians use
one—fifteenth of their cultivated land to grow grapes
and that figure for the Greeks is one—tenth. The wine
production of Italy, a Mediterranean coastal country,
accounts for one—fourth of the world’ s total.

Wine has long been one of the most important
essences of the Mediterranean diet. In 2010,
UNESCO declared the Mediterranean Diet to
be part of the intangible cultural heritage of Italy,
Spain, Greece, and Morocco and claimed that

“ ‘the Mediterranean diet’ has everlasting
typical patterns of nutrient... All the food are taken
with wine...” Lately, the Mediterranean Wine
Road tourist route—the ancient commercial
wine trade road, was jointly explored by 12 well—
known wineries in the wine—producing regions of
Penedes of Catalonia in Spain.
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Market Research Report on

Chinese Outbound Tourist (City)
Consumption (2014-2015)

Words / World Tourism Cities Federation Ipsos Diagrams & Photos / Ipsos Quanijing

Following The Market Research Report on Chinese Outlbound Tourist (City) Consumption in
2014 successfully released at Beijing Fragrant M. Tourism Summit 2014, the World Tourism Cities
Federation (WTCF) decided to design a comprehensive new research with more items and
questionnaire. It once again, enfrusted lpsos, one of the world’s top three market research
firms to conduct the research and questionnaire survey across China independently. Finally
with the help form all parties, The Market Research Report on Chinese Outtbbound Tourist (City)
Consumption in 2015 is successfully completed.
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The scope of the research has been
increased in terms of width ever,
and even through various ways and
channels of cooperation, the Internet
and microblogging, WeChat and other
means. The quantitative questionnaire
survey is carried out through Chinese
outbound tourists, and by means of the
integrity and effectiveness screening,
ultimately 7,813 valid questionnaires are
determined.

Compared with the research in 2014,
this research specially highlights the
following characteristics:

. Focus on impact of emotional factors to
the Chinese outbound tourists in terms
of travel decisions. The research shows
that emotional factors are influenced
by “communication” and “personal
experience” .

ll. It adds the new researches on the
Mediterranean, African and other
emerging tourist destinations.

In order to better reflect the market
segments and geographical
characteristics and to better help the
tourist cities and operators to understand
Chinese tourists, the survey adds new
researches on the Mediterranean and
African tourist destinations.
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Il It investigates the concern of Chinese
tourists to the relevant of travel agencies
and brands for their travel abroad. It also
investigates the preferences of Chinese
tourists regarding to tourism service
providers.

IV. It adds the researches on the
customer civilization. The relevant items
shows that the sense of respect to the
tourism resources, the friendly behaviors,
in—depth understanding of laws and
appreciation attitudes have received
general recognition.

WTCF hopes the research by the all
efforts will be able to boost the sound
development of Chinese outbound
tourism and carry forward further its
core concept “Better City Life Through
Tourism” . The outstanding orientation
of WTCF is to promote the exchange
and cooperation between member cities
for the effective operation and business

prosperity.

I. Group Characteristics of Chinese
Outbound Tourists

Where are they from?

As the traditional larger tourist source
provinces (municipalities) of Chinese
outbound tourists, Beijing, Shanghai
and Guangdong generated the biggest

number of Chinese outbound tourists
in the year 2014-2015. Following them
are the coastal provinces (municipalities),
such as Tianjin, Jiangsu, Zhejiang and
Liaoning, and Sichuan is also a province
having the larger number of outbound
tourists at home.

What are their desired destinations?
According to the survey, Chinese
outbound tourists reached every corner
of the world in the year 2014-2015. Asian
cities are still the destinations chosen by
the largest number of Chinese outbound
tourists (77.67%), followed by European
cities (32.07%) and then American cities
(20.29%).

In terms of short—distance travel,
the cities in Japan, South Korea and
Southeast Asia are most popular with
Chinese tourists. Over the past year in
short-range travel, Chinese outbound
tourists have chosen the top 10 target
cities are: Seoul, Bangkok, Tokyo, Osaka,
Nagoya, Jeju Island, Singapore, Incheon,
Kobe and Nara.

The most popular three regions of long—
distance travel are Europe, the United
States, and Australia. Over the past year
in long—range travel, Chinese outbound
tourists have chosen the top 10 target
cities: Paris, London, Sydney, Los
Angeles, Rome, New York, Washington,
San Francisco, Melbourne and Venice.

As for Chinese outbound tourists, when
they travel abroad again, Seoul, Tokyo
and the Maldives are the most popular in
the short-range tourism; while London,
Paris and Sydney are the most popular in
long—range travel.

What are their humanistic characteristics?

Those born in 1980s and 1970s have
become the main part of China’ s
outbound tourists, accounting for
70.61% of the total. They receive higher
education, and most of them are married
and have minor children. In terms of
outbound tourism, they go out with
their minor children to broaden their
horizons, and travel with their parents
to enjoy their family union happiness.
These characteristics are more apparent

compared with those in 2013-2014.

Those people born in 1950s and
1960s account for 18.01%, and as a
group of the people with good financial
resources and abundant leisure time,
they deserve the attention. For example,
of Chinese outbound tourists aged over
60, those making several outbound travel
arrangements each year account for
48.83%, far higher than any other age
groups of tourists.

From a gender perspective, female
tourists are outnumbered than males.

Chinese outbound tourists are generally
higher income groups of people. The
average monthly income is about 12,224
yuan for each person and about 21,615
yuan for each household. The personal
average monthly income is five times
the monthly disposable income of urban
residents per capita of 2014 (2,417 yuan).
What are their travel characteristics?

The survey shows that Chinese tourists
won’ t stop once they set foot in a foreign
land for the travel purpose. Chinese
tourists have a rich experience in
traveling abroad, with 4.8 overseas trips
on average. Chinese tourists traveling
abroad at least once a year account
for37.17% while those traveling abroad
several imes a year make up 36.86%.

In most cases, Chinese outbound
tourists choose to travel abroad during
the Chinese Spring Festival holiday,
the National Day holiday and summer
holiday, accounting for 65.57% of the total
annual Chinese outbound tourists.

With the increasing popularity of paid
vacations, more and more tourists will
choose non—holiday days to travel
abroad. Compared to the tourists
choosing to travel abroad in holidays, a
large part of these tourists are born in
1980s, single or married with no children,
and their income is below the overall
income level (the household average
monthly income is 18,375 yuan while
the personal average monthly income is
10,155 yuan).

Different forms of tourism meet the needs
of various tourists, and group travel and
independent travel are the most popular
two forms of tourism with Chinese
outbound tourists. However, compared
with that of the year 2013-2014, there is
a more significant decline (3.5%) in the
proportion of the tourists selecting guided
group travel.

With the increase in overseas travel
experiences, Chinese outbound tourists
call for a gradual increase in travel
personalization and differentiation. In

2014-2015, 1.57% of the tourists chose

“customized travel” which is a tourism
itinerary and program arrangement
tailored by a travel agency according
to tourists’  specific needs. Relatively
speaking, there is a more apparent
demand for this on the part of long—
distance tourists.

Chinese tourists often take about six
days to travel abroad, excluding the days
for round trips. Most short—distance
outbound tourists travel 3—5 days while
long—distance tourists travel 8—10 days
or more than 10 days.

With other members of tour groups
calculated in the survey, the average
number of Chinese outbound tourists
traveling together is about 10 people.
Chinese outbound tourists prefer to
travel together with family members
(6714%) and then with friends (44.08%).
Especially Chinese tourists over the age
of 60 tend to travel with their families,
accounting for 80.56%.

A variety of travel expenses are
calculated in this survey. For Chinese
outbound tourists who select package
travel, their average spending is about
17,402 yuan, of which short—distance
travelers’ average spending is about
11,864 yuan while long—distance
tourists’ average spending is about
22,691 yuan. For Chinese outbound
tourists who select independent travel,
their average spending is about 25,103
yuan.

Overseas spending is mainly used for
shopping. 65.31% of the tourists express
that their biggest overseas spending
is used for shopping, which increased
7.55% comparing to the year 2013-2014.

II. Impact of Emotional Factors on
Chinese outbound tourists in terms of
Travel Decisions and Behaviors
Emotional Factors and marketing are
closely linked, and for this reason the
corresponding survey items are added
to the survey. The survey reveals
that emotional factors influence travel
decisions and behaviors of Chinese
outbound tourists, and on the one hand
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the emotional impact comes from the

“others” and on the other hand it also
derives from “self.” The influence
of “others” is embodied in the

“communication” while the influence of

“self” isreflectedinthe “experience.”
Nice experience and longing for
another travel after returning are the
biggest drivers of Chinese outbound
tourists traveling abroad again, but are
also the prime power for their mutual
recommendations and building word—of—
mouth referrals.

From others’ communication

“Word—-of-mouth”  plays an important
role in helping Chinese tourists choose
overseas tourism cities. Before they travel
abroad, 74.64% of them tend to obtain
relevant travel information by joining in
relevant WeChat groups, QQ group and
BBS while 44.12% seek advice from
friends and relatives.

Figure 2 Reliance of Chinese

Outbound Tourists on
“Word-of-Mouth”

74.64%

44.12%

Dependence
on "Internet
communication”

Dependence on
"word-of-mouth"

“Communication” has become the
norm behavior of Chinese outbound
tourists after returning from traveling
abroad, and with the great popularity of
the Internet, especially the mobile Internet
among Chinese outbound tourists
(90.52% and 84.40% of the tourists
surf the internet through computers or
mobile devices respectively) the forms
of communication have become even
more diverse.

WeChat, MicroBlog and other mobile
Internet media have become the
main channels for Chinese tourists
to disseminate travel information,
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followed by “oral recommendation” to
others. Travel notes and blogs are also
necessary approaches to recommend
and spread the information of tourism
destinations.

Figure 3 Communication

Behaviors of Chinese Outbound

Tourists after Returning Home
from Traveling Abroad

Release information
through MicroBlog and
Wechat

Produce and release
picture and videos

Release travel notes at
the forum and blog

Recommend to others 77.60%

From their own experience

Whether Chinese outbound tourists
are satisfied with travel experience
determines their revisit willingness
and the attitude and intensity of their
communication. Good experience will
bring higher revisit ratio, and will generate
positive and active communication,
otherwise it will produce negative and
passive communication.

In terms of revisit wilingness, the tourists
with  “definite” revisit willingness
account for 68.55% of pleasant
tourists (satisfaction rating of 9-10

scores), 43.12% of satisfactory tourists
(satisfaction rating of 8 scores) and
just 26.52% of dissatisfactory tourists
(satisfaction rating of 1-7 scores).

In terms of recommendation wilingness, the
tourists with  “definite”  recommendation
wilingness account for 83.02% of pleasant
tourists, 58.22% of satisfactory tourists and
just41.80% of dissatisfactory tourists.

lll. Methods used by Foreign Tourist
Cities to Attract Chinese Outbound
Tourists

Overseas tourism cities may attract
Chinese outbound tourists by taking the
following measures:

Improve the visa policy.

In terms of improvement of visa policy,
what Chinese outbound tourists expect
most is to reduce visa barriers, simplify
visa procedures and shorten the visa
processing days.

With the increasing demand for
outbound tourism in Chinese provinces,
autonomous regions and municipalities,
Chinese tourists hope that visa
processing services can be provided on
a commission or by mail at those cities
where there is no embassy or consulate.

Break special tourism routes.
In terms of exploring special tourism
routes, Chinese outbound tourists hope

that special shopping tourism routes,
nice food tourism routes and in—depth
exploration tourism routes with local
cultural characteristics can be opened
up.

Due to the popularity of Chinese
outbound travel reality shows, they are
also utilized to open up special tourism
routes, in addition to the popular movies
and TV plays.

Carry out targeted marketing campaign.
Travel lectures and large—scale public—
oriented promotion activities carried out
at international travel shows and travel
fairs in China, are the best marketing
campaigns to attract Chinese tourists.
Following them are seasonal promaotion
activities.

Open up non-stop flights, passenger liners,
chartered planes or trains.

46.14% of Chinese outbound tourists
said that Opening non-stop flights,
passenger liners, chartered planes or
trains will attract them.

Increase the tax refund ratio or discount ratio
of goods.

43.99% of Chinese outbound tourists
express that an increase in the Tax
rebate proportion or discount ratio of
goods will attract them to travel abroad.

IV. Methods used by Foreign Tourist
Cities to Improve the Experience of
Chinese Outbound Tourists

The whole overseas travel process
Information inquiry

More than half of Chinese outbound
tourists tend to inquire the information
on attractions, restaurants, lodging and
shopping in related tourism cities prior
to their departure. In time of such query,
they often use the names of such cities
or attractions as search keywords.

Improving the richness of available
information is still the biggest expectation
of Chinese outbound tourists in terms of
the information inquiry experience.

The whole overseas travel process —— Visa
Handling

What Chinese outbound tourists expect
most in terms of visa processing is that
there is a valid long—term multiple—
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entry visa within ten years or five years,
which can contribute to planned in—
depth travels of Chinese tourists to tourist
destinations for several times.

The whole overseas travel process
Catering

Most Chinese tourists prefer foods and
beverages with local characteristics
and styles in overseas tourism cities,
especially when they travel to tourism
cities in Japan, South Korea, Southeast
Asia and Africa. And, most Chinese
tourists prefer Western—style food when
they travel to tourism cities in Europe and
America.

What Chinese outbound tourists expect
most in terms of dining experience is
that Chinese—version menus can be
offered at restaurants in such tourism
cities; secondly, the tastes of Chinese
restaurants can be improved and some
services or help can be provided in
Chinese.

The whole overseas travel process
Lodging

Chinese outbound tourists willing to
spend a night at high—end hotels are
more than the counterparts willing to
stay at mid—-range hotels for a night for
the first time. Thus high—end hotels have
become the most hotel type chosen by
Chinese tourists in 2014-2015.

What Chinese outbound tourists expect
most in terms of lodging experience
is that hotels can increase Chinese—
using signs (or internationally—used
graphic logos) and provide assistance in
Chinese.

The whole overseas travel process ——
Transportation

The coach is the main transportation
for China outbound tourists, especially
those tourists choosing group travels. For
tourists choosing other travel forms, they
prefer to take taxis, subway and buses.
Tourists choosing customized travel tend
to travel by taxi more often.

What Chinese outbound tourists
expect most in terms of transportation
experience is that Chinese—using signs
(or internationally—used graphic logos)
can be provided in public transportation
vehicles.

The whole overseas travel process ——
Sightseeing

Natural landscape is the most attractive
category selected by Chinese outbound
tourists while traveling abroad, which is
followed by historical sites.

What Chinese outbound tourists expect
most in terms of travel experience is that
Chinese—using signs (or internationally—
used graphic logos) can be increased at
tourism attractions.
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The wl_wle overseas travel process
Shopping

Shopping is a necessary “plan”  for
Chinese tourists while traveling abroad.

Duty—free shops are the most popular
shopping spots for Chinese tourists
while traveling abroad, followed by
large department stores and shopping
centers.

Special souvenirs are the largest goods
purchased by Chinese outbound tourists,
followed by cosmetics. In addition,
Chinese tourists also purchase larger
quantities of daily necessities, luxury
goods and clothes.

On average, Chinese outbound tourists
spend 10,130 yuan on goods.

What Chinese outbound tourists expect
most in terms of shopping experience
is that Chinese-using signs (or
internationally—used graphic logos) can
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be increased and Chinese—speaking
shopping guides can be provided at
shopping places, compared with 2013—
2014. In absence of Chinese signs,
Chinese—speaking shopping guides
are very important in assisting Chinese
tourists to go shopping and enhancing
their shopping experience.

The whole overseas travel process
Entertainment

More than 80% of Chinese tourists tend
to choose entertainment when traveling
abroad, especially male tourists aged
below 45 with the monthly income of
more than 15,000 yuan.

Evening parties/flavor gardens are the
most entertainment places chosen by
Chinese outbound tourists, followed by
bars/nightclubs, theaters/cinemas.

What Chinese outbound tourists
expect most in terms of entertainment

experience is that Chinese—using signs
(or internationally—used graphic logos)
and assistance provided in Chinese at
entertainment places.

V.Travel Service Providers Selected
by Chinese Outbound Tourists
Insurance Company

The survey shows that the vast majorities
(88.90%) of Chinese outbound tourists
agree to and accept travel insurance
products, mainly for the aim of preventing
various risks during travel.

Chinese outbound tourists often buy
travel insurance through travel agencies
or travel websites underwritten by
Chinese State—owned insurance
companies.

Travel Agency

In 2014-2015, 86.10% of Chinese tourists
tending to travel abroad choose group
travel, independent travel and other travel

products offered by travel agencies.

Official websites of travel agencies is the
most welcomed reservation channel
selected by Chinese tourists, followed by
tourism stores.

More than 85% of Chinese tourists
when traveling abroad in the future still
continue to select the types of travel
products offered by travel agencies, of
which independent travel (including half-
independent travel) is most demanded,
followed by group travel products.

More than 64% of Chinese tourists
traveling abroad tend to choose self-
funded items, and therefore travel
agencies can provide differentiated self—
funded items according to the types of
tourists.

Travel Website

More and more Chinese outbound
tourists, especially those choosing
independent travel and self-guided
travel tend to rely on travel websites while
traveling abroad.

Chinese outbound tourists querying
relevant information or booking
accommodations and air tickets through
travel websites account for over 50%
respectively.

Paying Agency

Visa credit cards, cash, Master Card and
UnionPay cards are the most popular
payment patterns for Chinese tourists
while traveling abroad.

The survey shows that UnionPay card is
the most frequently—used bank card by
Chinese tourists for daily consumption
at home, and is also the most common
payment method selected by Chinese
tourists while traveling abroad. However,
UnionPay card is still limited to some
business places in a foreign land which
do not accept the payment by UnionPay
card. This inhibits the spending of
Chinese tourists to a certain extent.

Cruise Company

The survey indicates that the cruise
tour in Southeast Asia and Northeast
Asia and other countries around China

is the most welcomed cruise travel
type selected by Chinese outbound
tourists in the past year. In terms of long—
range cruise tour, there is the gradually
increasing number of Chinese tourists
choosing the Mediterranean cruise
routes and Caribbean Cruise routes.

In the future, Chinese outbound tourists
will prefer an ocean liner, and in particular
those tourists repeatedly choosing
cruise travel will tend to travel to the
Mediterranean and the Caribbean by
Cruise.

V1. Special Survey

Mediterranean Tourism

42.70% of Chinese outbound tourists
have toured the Mediterranean region,
most of them choose to travel to the
Mediterranean region during the 4th or
5th overseas travel.

Most Chinese outbound tourists traveling
to the Mediterranean region will give
priority to the central region, namely:
Italy, Greece, the Aegean Sea and other
southern European regions.

Sightseeing is the primary purpose for
Chinese outbound tourists choosing to
tour the Mediterranean region, followed

by going on holidays. Humanistic
characteristics and the natural landscape
are most attractive to them.

Improving the visa policy and opening
up the special tourism routes are the
best approaches to attract the Chinese
outbound tourists to travel to the
Mediterranean.

Afyica Travel
The survey shows that in the year 2014—
2015 only 4.37% of the respondents
traveled to Africa, which attracts the
smallest number of Chinese outbound

tourists in all the continents.

Sightseeing is the primary purpose of
Chinese outbound tourists choosing to
tour the African cities, followed by going
on a holiday. Compared to all other
tourists in China, more tourists travel
to Africa because of special interests.
Natural attractions and humanistic
characteristics are most attractive to
them.

Improving the visa policy, conducting
special promotion activities and opening
non-stop flights, are the best methods to
attract Chinese outbound tourists to the
African cities.
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Gorgeous Building Block Square

®@® Xu Zhimo once described
the colorful roofs of the Cathedral
as “roofs with strange colors
and bizarre patterns that | have
never seen before”. It seems
that “I am having the most

. ”
eccentric dream’ . 90

In Russian, “red” means “beautiful”.
The Red Square means the “beautiful
square” . Most of the buildings here are in
red finish. The exterior walls of Moscow
Kremlin and State Historical Museum of
Russia are red. The exterior walls of Vasie
Assumption Cathedral are dominated by
red bricks. Hence, all of them are “beautiful”

A Russian proverb describes the heart of
Russia, the Kremlin which is located to the
west of Red Square this way, “Towering
over the great land of Moscow is the
Kremilin only; Overlooking from the Kremlin
is the endless sky.” Kremlin is the main
building surrounding the Red Square. It is
a dictionary of the long history of Russia,
interpreting its glories of all times.

Standing at the center of Red Square, we
can easily find the colorful and striking Vasile
Assumption Cathedral just behind the State
Historical Museum and a big shopping mall.
The Cathedral is neither big nor solemn, but
nobody will oppose if | call it one of the most
beautiful cathedrals in the world.

&Mz 3= Discovery

@@ What instills in us a recurring longing
for a place? Why do we set off over and
over again? What sends our mind to the
destination before we arrive? There are sfill
many unknown cities in the world waiting for
us to discover their beauty. Travel is the easiest
and most direct way to know a city. Starting
here, we will have a new column—Discovery.
It's an open invitation for both new and
experienced travelers 1o share with us their
wonderful fravel experiences. Together, let’s
get on the trip of "Discovery”. 90

Words & Photos / Sun Zhiping

Budapest - The Lover of Danube River

@®@® Chen Qiang, a famous
performing artist, named his
sons Chen Buda and Chen Peisi
in a way to express his fondness

for Budapest. @@

With its total length second only to that
of Volga River in Europe, Danube River
flows through the largest number of
countries in the world. Under the sunlight,
the waves of Danube River flicker.
Countless beautiful bridges including
Liberty Bridge, Elizabeth Bridge and
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Chain Bridge, on which busy traffics can
be seen stretching along the banks of the
river.

Buda and Pest are the banks of Danube
River. Actually, Budapest is formed by the
city Buda and the city Pest.

Itis said that one of the signature travelling
programs in Budapest is to take a boat
ride in Danube River and quietly enjoy the
scenery on both banks. On the boat, you
can see all kinds of luxurious, gorgeous
and elegant buildings of Austro Hungarian
Empire alongside the Danube River. The
Houses of Parliament and the Buda’ s
Castle Hill are even more magnificent.

The Little Mermaid Always by the
Side of Andersen

@@ “| will make my name
reverberate through Denmark!”

Many impressive fairy tales like "The Little
Match Girl", "The Ugly Duckling" and "The
Emperor's New Clothes" came from the
fairy tales collection of one person, Hans
Christian Andersen.

The first tourist attraction surfacing to
people’ s mind in Denmark is the Little
Mermaid, the heroine in Andersen's
"Daughter of the Sea". She is sitting quietly
on a rock by the waterside at Langelinie
promenade in Copenhagen with her back
to the sea and her face to the human
world that she aspired to. Here, milions or
even tens of millions of visitors are beating
a path to take photos with the Mermaid

062 WORLD TOURISM CITY

and dispel her loneliness.

The bronze statue of Andersen is located
on the left side of the City Hall Square
of Copenhagen. Wearing a top hat and
gown, he is holding his fairy book as he
cocks his head to stare at the streets
named after him. Born into poverty,
Andersen was an egotist with inferiority.
He was a nice man and he was tenacious
in love. Danish people love and miss
Andersen. His house in Newport is
painted with the tinge of fairy tales, which
looks radiant with burning colors.

Lisbon - the Declining Hegemony at
Sea

®@® “The land ends here, the

Portugal has strong Latin flavor in
its words, arts and architecture. The
country was deeply influenced by the
Catholic Church. People had taken a
full century to build the Manuel style (a
combination of Gothic and Renaissance
styles) Jeronimode Abbey. The cost of
the Abbey equaled about 70 kg of gold.
Vasco da Gama, the famous voyager
who opened the door from Europe to
India, and Kamens, the famous poet
of Portugal, eternally rest here. With
exquisite carvings and scene of great
splendor, the Monastery has become
a must—see in Lisbon and Portugal at
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large. Standing neck and neck with
Jeronimode Abbey is Belem Tower
which is exquisite and multifunctional. In
1983 the two scenic spots were chosen
as World Heritage Sites, a fair outcome
wanted by everyone.

Located inthe center of the city is the Rosio
Square first built in the 13th century. In the
center of the Square is the monument
of Pedro IV which carries a dominating
authority! At the bottom of the monument,
there are four small female statues
representing justice, wisdom, strength
and discipline respectively. These four
characters are also a self—evaluation of
Pedro V. Unfortunately, Portugal had been
going downhill ever since it reached its
magnificence, and it finally became a past
hegemony atsea.
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The Beauty of Sakura

@@ There is a famous saying

in Japan: “Let men be brave

like warriors in behavor; let

flowers be beautiful like sakura in

bloom.” 90

Japanese have justifiable reason to
place Sakura in tandem with the spirit
of Bushido they revere. First, sakura
has short flowering phase, but it blooms
gorgeously! Besides, clusters upon
clusters of puffy flowers are much
more spectacular than a single flower.
As everyone knows, Japanese are
renowned for their team spirits. Many
Japanese companies prefer the principle

“rather getting rid of some personalities
and talents than disobeying the orders of
theteam”.

Second, when sakura begin to wilt, it
manifests its character by a romantic
sakura rain instead of hanging bleakly on
the branch. The flowers just go with the
wind, all with remarkable poise! Sakura
rain is impressive. Also, Japanese

people always avoid bothering others in
their daily life.

The revelations from sakura are
continuously applied to enterprise
management in Japan. Every year,
when sakura blooms, many companies
organize group activities for their staff
under sakura trees. As for newcomers,
they occupy the places, sit under the
trees, talking, eating and appreciating
the flowers. Some people even spend
a whole day under the trees. Sakura is
always beautiful, under the sun, the blue
sky, or the lamp. Hence appreciating
sakura at night is also fashionable in
Japan. Looking up the flowers from a tiny
boat or alongside the bank are enjoyable
and special experience.
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Thames River -The Night is Young

L 44 Everytime the sunset blazes
in the west, the night is young. It
is the most beautiful moment of

Big Ben and London Eye which
are always the first to bring a bit of
color to the city. They light up the
Thames River, the remarkable
mother river of Britain. @@

&Mz 3= Discovery

Unlike the romantic Seine River, the
gentle Danube River or the graceful
Vltava River, Thames River in London
can only be described as magnificent.

In the history of the United Kingdom,
the Thames River basin had played
a decisive role. The British politician
John Burns once said that the Thames
River was the most beautiful river in the
world “because it is a flowing history” .
It was drenched with literary colors by
the University of Oxford and the Eton
College. Windsor Castle adds a stroke
of romance to it. St. Paul's Cathedral,
the world's second largest cathedral,
bestows upon the river a lingering quality
of religion. Tower of London and Tower
Bridge have witnessed the changes and
development of the river. If an optimal
viewing position is to be selected, my
recommendation will be the medium
position between London Eye and Big
Ben.

London Eye was built in celebration of
the New Millennium. It is the world’ s
largest ferris wheel then. The message
demonstrated by Big Ben is dignity and
majesty. Built in 1859, it was part of the
Houses of Parliament with a height of 96
meters. It was one of the most famous
Gothic buildings in the world as well
as one of the hallmarks of the United
Kingdom.
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Athens

Beyond Ancient Greece

Despite the summer heat in Beijing, professionals and elites in tourism industry fromm China and
abroad got together at the T1th International Forum on Chinese Outibound Tourism (IFCOT2015)
& Silk Road Tourism Cooperation Forum sponsored by WTCF and lvy Alliance Tourism
Consulting. During the forum, we had an inferview with Fotis Provatas, deputy secretary general
of WICF and chairman of Greek-Chinese Economic Council, who has committed himself to
improving the friendship between Greece and China. With a clear mind, Mr Provatas, hale
and hearty, shared his ideas conceming the forum, the present situation of fourism market of
China and Greece and future cooperation between the two countries in tourism with us.

Photos / Quanijing

070 WORLD TOURISM CITY

Q=World Tourism Cities Magazi

Q: Could you talk about your feelings about this forum
(IFCOT2015) ?

A: To tell you the truth, it was very interesting. Because it is
the first time that we are discussing the outbound tourism
policies of China. For the development of Chinese tourism.
We chose the theme “One Belt, One Road”, which is the new
tourism idea from China to Europe.

Chairman of Greek—
Chinese Economic Council

Q: How many times have you been in China? Did
you attend the Beijing International Tourism Expo?
What do you think of it?

A: Last 3 years,  have been in China for 7-8 times.

I have attended the International Tourism Expo 2015
and remained there for the following forum. I must say
that it was a very interesting Expo. There is a very big
participation from all over the world. Many national tourism
organizations, tourism companies, delegations, and other
parties have attended the Expo. It is a very nice opportunity
for the international tourism market to meet once a year and
certainly is an excellent opportunity to attract the Chinese
citizens to travel to these countries.

Q: As you serve in many different institutions like the
Greek—Chinese Economic Council, and is devoted
to the friendly relationship between Greece and
China, could you tell us what kind of organization the
Greek—Chinese Economic Council is?

A: Greek-Chinese Economic Council (GCEC) is actually a
Very new organization, only one month old. Itis a very mature
decision from many people in Greece who are interested
in the improvement of the Greek-Chinese economic and
business relationship. The members of GCEC include
many businessmen, academics in universities and some
politicians--all dedicated to and oriented for the relations

between People’'s Republic of China and Greece. Here I must
emphasize that GCEC is not oriented to the Greek-Chinese
relationship but to the European Union-Chinese relationship.
This is very serious because we are using Athens Greece as
a gate of China to EU and more broadly the whole Europe.

Q: Athens is a tourist resort longed for by people all
over the world. As the former Chairman of the Athens
City’ s Commission on Tourism Development and
Promotion, could you introduce the tourism market of
Athens to us?

A: Tt is no doubt that all European countries are very
much interested in attracting Chinese citizens to visit their
countries given it is the most efficient way (to improve the
tourism business of their countries). Compared to tourists
from other countries, Chinese tourists spend the biggest
amount of money in the countries they are visiting. And we
know that Chinese tourists are polite, nice and very easy
to support. They usually don't have huge demands—they
just want to visit the place and to have a nice treatment. For
this reason, recently in Greece, we try all the best to prepare
the situation for the coming Chinese tourists. Now, we don't
have so many —about 50,000 (Chinese tourists) a year.

But now, with the new policies applied in order to attract
Chinese citizens, we are expecting quite many people from
China to come to Greece. So we are preparing the tourism
environment in Greece for more Chinese tourists, which
means we need more Chinese-speaking people, hotels
that serve—not only western cuisine—but also Chinese

cuisine. For Chinese people may want to have their national
food while travelling. It is our obligation to offer the Chinese
tourists what they want, otherwise they would choose
another place to visit. Another thing worth mentioning is
that I always insist on the cooperation between the Greek
and Chinese tourism sectors through the intervention and
guidance of WTCEF, which is the federation we belong to as
the city of Athens, and on the platforms of WTCEF which is
based here in Beijing. In that way, I think we will achieve the
best possible results.

Q: Besides its culture and architecture of a long
history, how does Greece maintain its lasting and
fresh charm for tourists?

A: With the new policies of Chinese government -- “One
Belt, One Road”, especially the new silk road from China
to Europe, we will have an extremely new and quite more
attractive environment because of China's presence in
westem European countries through organized intervention
in different sectors: political sector, business and investment
sector and tourism sector which interests us the most.
Now in China, all the markets are oriented to the tourism
in Europe so we must prepare for the best possible
services in EU to welcome the Chinese tourists for the
better development of political and economic relationships
between China and EU. In Greece, we are trying our best to
ensure the most amazing experiences the Chinese tourists
can have here.

If they come here for 5 days, we want them to enjoy and

This page: The white
church on Likavitos Hill;
A statue at Ancient Agor.
Left page: A corner of the
Acropolis of Athens.
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to enjoy and benefit from the 5 days’ time to the

maximum.
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benefit from the 5 days' time to the maximum. So when they
go back to China, they would say they are very happy and
talk to their friends and families about it, which could be the
best advertisement for the Greek tourism.

Q: How does Athens make it that people can enjoy
modern and convenient life while the historical sites
and culture are well protected? Could you share your
experience with us?

A: I must say that the Chinese visitors coming to Greece
know very well what they want — they want to see the
culture, which is very good because both China and Greece
are ancient civilized countries — one eastern, one western.
They know they are interested in seeing the archeological
places to understand the ancient and modem civilizations.
From the other side, it is very interesting for the tourists to
understand the modern life of Greece as one European
country. We are working very hard to combine these two
sectors: the ancient civilization—what the tourists need to
leam about the history and ancient culture —and the modem
culture. We are working as much as possible to take care of
the situation (ancient restoration).

Q: Will Athens consider cooperating with Chinese
cities or travel enterprises on tourism?

A: This is a very nice question. For Athens city, we are
preparing the network cooperation between Athens and
11 of the main Chinese cities. We think of many common
issues of Athens and 11 big Chinese cities, which are all
ancient civilized cities. These 11 cities all have ancient
origins and their own ancient civilizations, which means
their citizens would be highly interested to come to Greece
to learn about our ancient culture, the “parallel” civilization
in ancient Greece. We are preparing the network between
Athens and 11 big Chinese cities for exchanging tourism,
for expanding tourism and for the promotion of tourism.
We are ready to attract people from these ancient Chinese
cities. We will be very happy if this can be a pilot program
under the umbrella of WTCE. This could be a pilot program
so that many membership cities of WTCF can cooperate
among themselves and make tourism cooperation under
the umbrella of WTCEF.

Q: What do you think of Chinese outbound travel
market? What is the present situation of Chinese
tourists traveling in Greece or Athens?

A: Today, China is a great economic power worldwide
and is improving day by day with very high standards and
rate. This indicates that more and more Chinese citizens
would have the economic possibility to travel abroad for
their holidays, which means China is a very strong player in

the intermational game of tourism. I think this is the main
purpose of Beijing International Tourism Expo and the forum
— China is preparing itself to go out, to send Chinese citizens
to visit other countries. But this must be a highly organized
work which requires serious planning and preparation.
China has already started doing the work to prepare for
the new steps. We are very happy that these events are
happening here and very happy to support the planning
and preparation of China and the Chinese tourists to come
abroad.

Now, the majority of Chinese tourists traveling to Greece
mostly stay in Athens. We think that it would be better if
they choose to spend a few days in Athens and then go to
other nice places, touristic sites or archeological places in
Greece. Of course they should visit Athens because it was
the center of ancient Greek civilization in Greece. But apart
from that, Greece has a lot more to offer. Tourists can visit
the ancient monuments in Athens and also go to other
places, like the islands with beautiful sunshine and delicious
seafood. As far as [ have leamed, Chinese tourists are very
much interested in Greek cuisine and we do have a lot
delicious and hygienic food to offer.

Q: Do you have any preferential policies to attract
Chinese tourists?

A: Yes, of course. We welcome the Chinese tourists in every
possible way. Apart from the above mentioned, we even
prepare some specific places and activities for Chinese

s
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tourists. Many couples want to come to
Greece to have their wedding accompanied
by thousands of years of ancient Greek
civilization next to the ancient monuments
or near the seashore with sunshine and
music while enjoying the more open and
romantic atmosphere. We would try our best
to organize the wedding they want for them
so that when they come back, they will not
only carry the lovely photos and videos but
also the great memories and feelings to
share with their friends and families.

Q: As the Deputy General Secretary of
the World Tourism Cities Federation,
do you have any suggestions or
expectations for WTCF? Will you
attend the WTCF Summit held in
Morocco this September? What topics
to be discussed at the forum of the
summit are you interested in?

A: 1think WTCF is a great organization and
it was a very clever idea to create this organization. It offers
a platform for all the tourism cities and tourism-related
companies worldwide to sit together to discuss and solve
the problems and put up new standards of tourism, like
the forum we have today. I am sure that WTCF will come
up with more wise interventions of tourism in the future,
especially between China and Europe.

I always attend the WTCF Summit and try my best to
play an important role in it. The WTCF Summit is a very
interesting and influential converse and that is why
thousands of people attend the converse each year.

This year's topics are very interesting. We are discussing
“One Belt, One Road” and the new Sea Silk Road from
China to Europe. As Greece being the gate of this new
Sea Silk Road, of course we are very interested in this
discussion.

Q: In the future, will the organizations you serve
in like Athens City’ s Commission on Tourism
Development and Promotion, and the Greek—
Chinese Economic Council try to cooperate with
WTCF?

A: Of course. The GCEC serves as an umbrella of all the
activities running in Greece concerning the economic and
business cooperation between China and Greece. So we
are very much interested and oriented to serve this policy —
the creation of the best possible relation between China and
Greece under the new policies of the new Sea Silk Road.

(i)

s\

7% Interview

Transport: Athens has
one international airport
namely Eleftherios
Venizelos International
Airport, which is the
largest airport in
Greece and about 30
km to the southeast of
central Athens. At the
airport, you may take
subway M3 and get off
at Syntagma station, or
take airport bus X95 and
get off at Constitution
Square, and you may
also take a taxi at Exit 3
tothe downtown.
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Berlin
A City Reborn

Berlin is one of the initiate cities of WICF and the Director Market Management of Berlin
Tourismus & Kongress GmioH Ralf Ostendorf is af the same time the deputy secretary
general of WICF. Ostendorf has offered many constructive suggestions and great

support to the work of WICF,
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Director Market Management of
Berlin Tourismus & Kongress GmbH

Q: First of all, we offer congratulations on the
establishment of Germany comprehensive cultural
center, the Humboldt Forum, in Berlin. How would
you describe the original intention, process of
construction, main function (activities) of the center?
And what's the influence on tourism in Berlin?

A: Berlin was almost completely destroyed during the
Second World War and after that both West and East Berlin
were re-built. After the reunification of Germany 25 years ago
the city of Berlin again changed its face and now is a modem
world city with unique old and new architecture, but the city
is still changing. It is important for Berlin to remember the
past and give the past a modem appearance. The Humboldt
Forum which is being built at the place where the Berlin City
Palace used to be before the Second World War and then
the seat of the Parliament from the former GDR after the City
Palace was destroyed is a project that brings back the former
City Palace in a historical facade with a modern building
inside.

The Humboldt Forum is designed to do justice to the
diversity and values of world cultures. Part of this concept
includes acknowledging the site’s own history. From its
early days as the residence of the Hohenzollern through to
the Palace of the Republic, the events that give this place
its historical charge will be brought to life for visitors by a

presentation organized by the Berlin Palace—Humboldt Forum Foundation.

The Forum will exhibit the unique non-European collections of its National
Museums in Berlin on the second and third floors. Occupying the first floor,
the ‘Workshops of Knowledge', will be the intellectual archives of these
museums, parts of which are classified as UNESCO World Heritage assets.
They will be joined by the Humboldt University's Humboldt-Lab and the
exhibition World-CityBerlin by the Federal State of Berlin and thus become
another highlight to be visited by tourists from all over the world.

Q: As a world renowned city, Berlin is rich in historical, cultural and
economic resources. Could you introduce the tourism market of
Berlinto us?

A: Berlin is still the top destination for international guests coming to
Germany and, alongside London and Paris, is one of the three most popular
destinations in all of Europe. In 2014, some twelve million tourists came
to Berlin, spending 28.7 million nights in the city’s hotels. The number
of arrivals and overnight stays has more than doubled since 2004, a
development not seen in any other of Europe’s major cities.

Top 25 reasons demonstrate why you should visit Berlin

1. Real History: More than Twenty—five years after the fall of the
Wall, Berlin’ s turbulent recent history continues to fascinate
visitors.

2. Urban Lifestyle: Whether urban gardening at the former
Tempelhof airport, creations of new food at the street food markets
or stand—up paddieboarding on the River Spree, Berlin fascinates
with its unique urban lifestyle.

3. Cultural Attractions: Berlin’ s cultural and arts scene today
represents one of the richest cultural landscapes in Europe,
with countless new exhibitions in more than 180 museums and
collections, over 400 art galleries, 3 opera houses, 8 major
symphony orchestras, many unusual venues, some 100 cinemas
and 150 stages. Around 1,500 events, from high culture to
subculture, are offered every day.

4. Lights, Camera, Action: In recent years, Berlin has become
an important location for film productions. Major directors and
internationally renowned stars make films here.

5. Vibrant Nightlife: Berlin is proud of its nightlife, and rightly so.
The new scene continues to run through Mitte, Friedrichshain,
Kreuzberg and the old West from one opening to the next, always
searching for new trends and the next location.

6. City of Freedom: More than Twenty—five years after the fall of
the Berlin Wall, Berlin is the place to be. The city tells the story of its
transformation from the separation of East and West as a symbol
of the Cold War back to a place of freedom, tolerance, creativity
and lightness of being.

7. City of Industry, Research & Sciences: Berlin is one of the
biggest research centres in Europe. Some 300 universities and
institutes promote the networking of research and academics.

8. Green Waterfront City: Berlin is an exceptionally green meeting
place for day—trippers and hobby gardeners with its gardens,
historic parks and creative green spaces.

9. Berlin Eats Well: Berlin has nine restaurants that have each
been awarded a star by the Michelin guide, and five Berlin
restaurants have even received two stars.

10. New Trends: Berlin has embraced the pioneering spirit and has
become an experimental centre for new ideas.

11. International Berlin: More than 43 percent of visitors to Berlin
come from abroad. With people from more than 185 nations, Berlin
is the most multicultural city in Germany.
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Berlin today is like a shining star among all European cities with
its unique living history, lifestyle, very diverse culture and many
tourist attractions. The biggest advantage of Berlin compared to
other European cities is that it is still changing and re-inventing
itself , even 25 years after the fall of the Berlin Wall. Betlin today
has the most modem hotel industry in Europe, no official closing
hours when it comes to nightlife and an attractive intemational
(the capital is one of the most multicultural cities in Germany.
About 457000 of the 3.5 million Berliners have a foreign passport.
More than 190 nationalities are permanently resident in the city,
a fact reflected in Berlin's culinary and cultural diversity) travel
destination 12 months a year that is at the same time the German
Capital but also an open, very relaxed and welcoming European
metropolis that attracts more and more people from all over the
world.

In 2006, the German capital was awarded the title “UNESCO
City of Design”, while UNESCO has also designed three World
Heritage Sites in Berlin. In addition to the Museum Island and the
Prussian royal palaces and gardens, Berlin's Modemist housing
estates received the designation in 2008.

Those who need to keep a close eye on their travel
budget will hit the jackpot in Germany's capital:
there's hardly any other city in Europe where overnight
accommodations are as affordable as in Berlin. While
guests in Berlin pay on average €88 for a double room,
they can expect to pay 50 percent more for a similar
hotel room in Paris or London.

The exciting history of Berlin cannot be measured
in rankings, but any visitor to Berlin will find plenty
of traces both inside and outside the city’'s many
museums. For example, at 1,316 metres, the East Side
Gallery is both the longest open-air gallery in the world
and the longest stretch of the Berlin Wall still standing.
It features 101 works painted by 118 artists from 21
countries shortly after the Wall fell, with many of the
artists returning in 2009 to renew their artwork.

Q: Festivals and events like Berlin International
Film Festival and Die Berliner Philharmoniker
in der Waldbuhne have attracted many
professionals and tourists from all over the world.
Berlin International Film Festival is loved by the
Chinese people and on the festival the Chinese
film makers are recognized by the world. How
did Berlin build such events and festivals to attract
tourists?

A: Entertainment always has been part of Berlin city
life over the centuries, thanks to the reunification Berlin
has three opera houses, 8 symphony orchestras and
many creative people are living in Berlin and are moving
to Berlin because of the positive energy of the city and
always come up with new event concepts etc.

The most important probably is that everything is
authentic in Berlin and has developed somehow by
itself. The Film Festival and other events are no artificial
products and have not been installed like a Disneyland
to entertain guests.

Q: How do you think of the Chinese outbound
travel market? Will Berlin offer more preferential
policies to attract Chinese tourists?

A: China will continue to become an even more
important outbound travel market for destinations from
all over the world. We will continue to invest in our
Berlin promotions in China with B2B but also with more
B2C activities. We already have our Chinese website
www laibolin.com, and are using Weibo and WeChat
to inform about Berlin. And of course we always are
working on new marketing strategies and are observing
the Chinese market very closely.

12. Sports and Major International Events: Six professional clubs for five sports make Berlin
a true sporting destination.

13. Congress Destination: Meetings and conventions in medicine, science and research
make up the largest sector in Berlin’ s event business.

14. Neighbourhood Life: In Berlin, the word Kiez means the neighbourhood where you
live and feel at home. And people have their choice of 96 neighbourhoods in the city’ s 12
districts.

15. Restored Areas and New Attractions: On the former border strip, new flats and shops
have sprung up, and flea markets, beach bars and night clubs are flourishing.

16. Shopping and Fashion Capital: Fashion shows, exhibitions and numerous events attract
designers, critics and fashion fans to the fashion capital.

17. Berlin for Everyone: Whether international globetrotters, families, teachers, medical
tourists or guests with limited mobility, everyone will find their own Berlin.

18. Queerin the Capital: Exciting, tolerant, international, Berlin is an epicentre of the gay and
lesbian scene in Europe.

19. Stronghold for Start-Ups: Berlin is one of Europe’ s most important sites for start-ups
and a laboratory for the city of tomorrow. Berlin offers the perfect conditions: a relatively low
cost of living, excellent infrastructure and a cosmopolitan atmosphere.

20. The Full Package at Affordable Prices: Surprisingly inexpensive—that’ s what people
say about Berlin.

21. Crazy and Unique: In Berlin nothing is impossible. Even Currywurst and the Trabant
have their own museum!

22. Summer in Berlin: Berlin stays pleasantly warm, and there are more than enough street
cafés, parks, gardens, beach bars and rooftop clubs to choose from.

23. Winter in Berlin: Berlin holds its own in the winter.

24. The German Capital: The heart of Germany’ s democracy beats in Berlin, where
decisions are taken and state guests are received.

25. City of Change: A quarter century after the fall of the Wall, things both well-known
and newly discovered shape the city’ s rhythm, and people’ s lists of favourite spots are
constantly changing.
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Prague

A Mysterious City of
Friedrich Nietzsche

Words & Photos / Wu Qiang

Nietzsche said, “When | sought for a word to express music, | found Vienna; when
| sought for a word to express mystery, only Prague came to my mind.”

088 WORLD TOURISM CITY
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Architecture museum

It had nothing to do with Jolin Choi” s song Square of
Prague that | knew Prague and went there. Actually,
had my ex—colleague not mentioned it, | would never
have known the song. Maybe | am indeed outdated.
| knew the city from Prague Spring and gradually
knew about Alexander Dubcek, Milan Kundera,
Franz Kafka and Velvet Revolution and Prague was
onmy mind since then.

The extensive historic centre of Prague by Vitava River
including the Prague Castle has been included in the
UNESCO list of World Heritage Sites. Nietzsche said,

“When | sought for a word to express music, | found
Vienna; when | sought for a word to express mystery,
only Prague came to my mind.”

With a great amount of architecture of different
historical periods and styles, Prague is home
to Roman, Gothic, Renaissance, Baroque, Art
Nouveau and Surrealistic buildings and especially
features Baroque and Gothic building styles which
emphasize creative designs and sophisticated
techniques as well as a number of colorful paintings
and sculptures. Ascending the mountains, you will
see the red roofs throughout the city interspersed
with golden, green and yellow pinnacles of churches.
The beautiful view also well illustrates the changes of
different eras.

Omnipresence of Charles
A man must be mentioned in the history of Prague,
and he is Charles 1V, the pride of Prague. Charles
IV, the King of Bohemia, King of Germany and Holy
Roman Emperor, was a scholarly king who strived
to build Prague into a cosmopolitan city that can
match its position as the capital of the empire. His
visits to other countries helped him make

the blueprint for the city and he himself

participated in the city planning of

Prague and had towers, city

walls as well as castles built
in and around Prague. It
is worth mentioning that
Charles IV founded the
University of Prague, which
was the first university in
Central Europe. He also
engaged famous scholars

to teach in the university
and by the time of his death,
the university had had 110,000

Left page: A bird's-eye
view of Prague

This page: Swansin Vitava
River; A guitarist playing
inthe street
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graduates. Charles |V also made Prague an
archdiocese and gained autonomy for the church
of Bohemia through his teacher Pope Clement VI.
Therefore, his name is seen everywhere in Prague
like the famous Charles Bridge over Vitava River,
Charles Square and Charles University and Charles
Castle. If you go farther, you may even find Charles’
Hot Spring in the famous hot spring city in west
Czech.

Charming Old Town
The castle area and Old Town are the most attractive
areas in Prague which are divided by Vltava River

and connected by Charles Bridge. The castle area
is the highest place in the city and has been the
residence of the royal family. After extensions in
several centuries, the place not only houses many
majestic buildings and cultural relics but is also home
to the president of Czech. A number of architectural
styles from the ancient Roman foundation to
postmodern buildings in wartime can be found in
Prague Castle where each era has left its marks.

Katedrala sv. Vita is the most important landmark
in Prague Castle. Besides its rich architectural
features, it is also the place where the royal family

Left page: Sky-scraping
church towers

This page: People wandering
on Charles Bridge; Beautiful
dolls; A corner of snow-
covered Prague
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held coronations and rest. It is indeed magnificent.
Not until then did | realize my lens couldn’ t take
a panorama of the cathedral. Though the square
surrounding the cathedral is grand, | just couldn’ t
make it for the cathedral is too high. How | regret not
taking my wide angle one. After trying several times,
| finally gave up. Visitors need to buy a ticket to visit
the interior of the cathedral. Without a ticket, one
could only see one third of it and would miss its large
amount of exquisite stained glass. Mounting the
cathedral, you will get a bird’ s—eye view of Prague.
Most of the buildings in Prague are characterized

B il bl e e

with red roofs. A few days later when | remounted
the cathedral after snow, | found the whole city is
blanketed with white snow, giving off a special flavor.

Standing on the flagstone path of Charles Bridge and
leaning against the old railing, you will find it a great
pleasure watching the flowing Vitava River while
enjoying the breeze and bathed in the sunshine.
What” s more, the fine sculptures and stately castle
are a feast for the eyes. A flock of gulls hovering
around and screaming and swans flying over or
swimming in water form such a beautiful picture.
They were so close to people that | was amazed by
the harmony between man and wildlife in the city.
For a moment, | felt as if everything had been in a
dreamlike world.

Walk through the city

| find the best way to tour Prague is by walking.
Despite the developed public transport system that
connects every corner of the city with subway and
bus, the cost is a little bit high. Prague is actually
not large and it doesn’ t take you much time to go
somewhere by foot. Besides, you can also feel the
cultural ambience of the city better without missing
out on something valuable.

The Old Town Square, not so majestic as the Castle
Square, is more crowded than the latter especially
after nightfall. It was one of the most important fairs
in the 11th and 12th centuries in Central Europe.
Rich merchants from different areas of Europe built
gorgeous Baroque mansions around Old Town
Square. Despite the same style, these buildings vary
from one another. The hotel | lived was converted
from such a luxurious mansion.

A clock tower built in 1410 stands on the square.
Though the exterior layer of the tower wall has

peeled off partially, the exquisite astronomical clock
in it is well known all over the world. On the hour, the
windows above the clock open, the clock rings and
the Twelve Apostles appear in the windows one after
another. This sophisticated and amazing clock built
by a bench worker in the middle of the 15th century
still works well and has become a precious work of
arttoday.

The clock consists of three components: "The Walk
of the Apostles”, a calendar dial and the astronomical
dial. On the hour, the skeleton flanking the clock
signifying the lapse of time rings the bell and keeps
nodding and immediately all the other figures flanking
the clock shake their heads, side to side, signifying
their unreadiness "to go". After the Twelve Apostles
passed the windows above the clock one by one,
the golden rooster above crows and flutters its wings
to declare the end of the strike. The astronomical
dial represents the position and movement of the
Sun and Moon in the sky and displays various
astronomical details. Twelve pictures depicting the
scenes of farm work in twelve months are below the
clock. An angel and three citizens stand on the two
sides of the calendar plate. This clock with unique
artistic characters has attracted tourists throughout
the world.

Tyn Cathedral is the most eye—catching building in
Old Town Square and it is in almost every photo of
mine taken at the square. If high Gothic buildings
were to create a majestic air, then Tyn Cathedral
perfectly ilustrates such a concept.

Itis a simple pleasure to have a glass of beer at an
alfresco café bar in the Old Town Square.

The surrounding historical buildings
make you feel as if you were in
a museum. You would be
easily intoxicated by the
vibe created by beer,
BBQ and ancient
buildings.

Prague actually has
no special natural
scenery but the
cultures of East Slav
and Latin as well as

in North Germany
and West France have
been integrated to form
the multiculture of Prague
and to show its special
characteristics to the world.

Left page: An artistic
staircase; Prague delicacies
This page: Anartist

on CharlesBridge;

Prague Astronomical Clock
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Indispensable delicacy waking up the

E nj Oy C hongq i n g C u iSi ne sleepyheads in the moming: Chongqing noodles

[ m A bowl of piping—hot and delicious Chongging

Be the H a Iest FOOd Ie noodles after you get up in the morning will awaken
everything left over from the night before.

Words & Photos / Heimili The praise for Chongging noodles as | have

heard can definitely compete with Chongging

. , , chafing dishes widely known in China and even
The Sichuan and Chongaing area has always bbeen praised by new and

veteran foodies as the best place to awaken the faste buds. My mouth
will water at the thought of the red chili oil and appetizing chafing dish as
| sit before the computer, let alone having a taste of it.

the world. Noodles serve as a sort of breakfast of
the Chonggingese. Handsome boys and belles
in a hurry, gentlemen and ladies will stop in front
of a humble store. It doesn’ t matter if there is no
vacancy. Standing on the curb or sitting on a stool,
they can still make a good chew and enjoy the
satisfaction brought by the delicious noodles. They
will be overwhelmed by happiness for the entire
morning and work more efficiently.

It is said that the ranking of top 50 Chongging
noodles has been listed online. Miscellaneous Pea
Noodles in the flower fair diagonally opposite the
office building of Marriott Hotel at No.77, Qingnian
Rd., Yuzhong District stands as one of the top 5. Its
business is fairly good and many diners stand on the
curb and enjoy the special treat just as | mentioned.

It’ s a long story to talk about the most popular
Chongging noodles. It originated from the local
special noodles which were spicy vegetarian noodles
with soup cooked in Chongging flavor. The noodles
are now more diversified after development and
improvement. In addition to the usually seen noodles
made from wheat flour, there are also noodles made
from pea flour. The seasonings are the key to the
most authentic Chongging noodles and the oil chili
is the soul. You can also ask the shop owner to cook
the noodles of little soup with the seasonings heavily
covering the noodles, stew the noodles harder or
add more vegetables or oil chili according to your
taste.

.
#
&
]
"

e

Whether you are a traveler to Chongqging or a
returning local Chonggingese, if you cannot enjoy
a chafing dish, you must have a bow! of Chongging
noodles to satisfy a craving for good food.
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Fanjianghu
Restaurant: Taste the
feeling of travelling
through time

The Chonggingese
seem to be born
gourmets. Either
the restaurants or
ordinary households
can cook amazing
delicacies. Many
appealing famous
dishes initially came
from the dining table of
the common people.
To the gourmets, the
special folk Chongging
dishes refer to a special
cuisine popular with
the folks cooked in
diverse techniques with
composite seasonings
so as to offer you a
surprising experience of
taste. Fanjianghu Restaurant in Hunan & Hubei Club
of Chongging is a restaurant hidden on the riverside.

The gate to Fanjianghu Restaurant is rather
secluded. Walking out of Hunan & Hubei Club and
making a turn, you will find it. But without the lead of
local friends, | could not have found it. | felt we entered
the restaurant from the back door after crossing the
narrow lane along the kitchen. Several women were
processing red chili in pots and placing the pots on
the stone platform. Well soaked chili was also placed
on the short walls. On the tables we passed by
were the remaining chili delicacies with staple food.
The chili was commonly seen everywhere! The air
was permeated with savory chili. If we had exerted
our strength to breathe, we would have sneezed
incessantly!

Fanjianghu Restaurant was decorated like an ancient
courier station or wharf. The seemingly humble
dining hall well matched the circumstances then. The
antigue decoration style, simple and unvarnished
wooden tables in the dining hall and the benches of

the tinge of the underworld highlighted the style of
the underworld. No wonder the boss named it as

“Fanjianghu Restaurant” (meaning “restaurant
of the underworld” ).

After we took seats, a waiter presented the menu of
the same style of the restaurant to us. Looking at the
genteel dish names with the tinge of the underworld,
we were about to directly faint onto the dining table.
Though | was a bit interested in the underworld, |
entrusted the restaurant owner to order the dishes.
When we waited for the dishes, the waiter placed the
tableware on the table. Looking at the representative
tableware, | instantly thought of the scene of glutting
with meat and liquor. At that moment, | really felt the
sense of travelling through time.

We chose to dine in Fanjianghu Restaurant because
of its high popularity, flavor, characteristics and
originality as well as the landscape of Chongging
along the Jialing River. Fanjianghu Restaurant
was full of the tinges of the underworld. If you enjoy
yourself to the full, you can write calligraphy with a
brush and display your demeanor of a swordsman.

During such a long interval, the dishes were served
on the table. The waiters shuttled and in an instant
various dazzling Chongging delicacies were placed
on the long table. Accidental Encountering in the
Bamboo Forest, the Four Precious Articles of the
Writing Table and Poaching in the Underworld-+-
Don’ tget confused! Just as you see, they are all dish
names. Hearing these dish names and watching
the delicacies of pleasant color, aroma and taste, we
felta “vehement” battle with the dishes. As for the

taste of the dishes, please allow me to hide it from

Transportation: There are three airports in Chongging, namely Jiangbei International Airport, Wugiao Airport in Wanzhou, and Qianjiang Wulingshan Airport.
Most of the flights arrive at Jiangbei International Airport. Passengers can take airport shuttle bus, light rail line 3 or taxi to the downtown. In the city, they can travel
by subway, bus, taxi, ferry, etc.
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you. Only when you come to taste them can you
personally experience the  “vehement” chewing of
the dishes.

Just as the comment online: Fanjianghu Restaurant
supplies food of cultural tastes and culture about
the underworld is talked about in the restaurant.
Fanjianghu Restaurant of Hunan & Hubei Club in
Chongging was definitely a restaurant featuring
characteristic delicacies of the underworld.

Chongging chafing dish: Failing to taste it, you
would have seemingly not been to Chongqing

How many people or foodies go to Chongging simply
to taste the Chongging chafing dish of boiling and
brimming red chili oil”? | believe at least nine out of ten
willanswer “Yes!”

Many people favor Chongging chafing dish. But I’ m
afraid only a few know its history. Dating from the
late Ming dynasty and the early Qing dynasty, the
boatmen and boat trackers at the wharfs along the
bank of Jialing River and in Chaotianmen bought
beef omasum, pig tracheas, duck intestines and ox
blood beancurd etc, washed them clean, sliced them
into small pieces and steamed them in the squared—
up soup pot with edible oil, fermented soya beans
and chili etc. The economical, practical, clean and
healthful way of eating won popularity among the
laboring people and spread farther and farther. It was
not until the Republic of China era that the first eatery
in Chongaing supplied Chongging chafing dish as a
high—end dish.

Chongging chafing dish today has become a classic
delicacy favored by various foodies from all corners
of the world. From the squared—up soup pot at
the very start to the later big copper pot; from the

@

The Hongyadong stilted house complex in the evening adds
more mystery and appeals under the light to the “stilted
building complex” representing the buildings with Chongaging
characteristics of more than 2,300 years. The four—storey
Hongyadong Food Street additionally makes the site colorful
and lively-+

Take bus line 111, 112, 151, 181 or 215 in the city and get off at
the Hongyadong Stop.

spicy chafing dish

of Chongqging to
diverse healthcare
chafing dishes
evolving everywhere
else; from the simplex
condiment sauce to
various seasonings;
all kinds of the chafing
dish drive the diners to glut
themselves with the delicacies
and enjoy the food to their heart’ s
content.

| have been wondering why Chongging chafing
dish is so popular. After meticulous consideration,
| have concluded the following reasons: 1. Its
taste. The savory and mellow spicy chafing dish
of red chili oil is appetizing. 2. Its effects to promote
interpersonal emotions. Just think about it that the
diners eat harmoniously from the same pot and all
the displeasure will dissolve in the toast in the strong
friendly atmosphere. 3. Its possibility to satisfy the
favors of different gourmets.

The delicacies of Chongqing are not merely what |
have mentioned above, such as Chongaing snacks of
Hongyadong stited house complex, sumptuous meals
in Chongajing cuisine. You are bound to get fatter in
Chonggaing. And you will feel reluctant to leave.

So, if you love someone, take him or her to
Chongging.

WORLD TOURISM CITY 101



il
[al7Kn4E

3. B/l

XIS 5 E R, TE“Eﬂﬁmwﬁ
L%, ABEENAFNIRRNSELL, ilsS
IR, BRHEES B%i&E’JEE"A KBX7,

RFR—imK

HERE RS —ERETNEENEX
HEE BN LIKEMNE—EHERT . E5R
—ZN “Penn” B9ZEAN, TERNTBEAI 7Y
EEfBIR, (A2 RIERISIM, WS EETENhE
BN B, TR BRI ER R 12 ( Phonm
Penh, “Penh” #3L ).

iEmRKmE

SR AT AR ER B ER R TS
NEFHIETAE, SIS “IUE HO%
EHR R AT LU R B A B — @ 1%
DR, ATLUSEIEETR L nRs, &
F LRI B B = A X i s B SR ERY
HEORR.

RUBHFTEMAEROLF T, REHE
KRB RIBR RS T RS, (RE2E
ST BRI D M \RIBEE, SR
MERRIERAFNBREE. HENRA—E
WEIFRI=Z, YRILE DB R R AEKA S
O ; FRhmEs AR B R TR

IJL

RAIEEE, E55RY
F{TEAERE, T2
EHIEMEERE.
XFERBIRIMEAIES
THERSIRFNHBIEL T
x, BRG—EE],
AL ES = VN
WK FRIFRIRIALE
THIAOBXR

fAEIEERS
IS ESHBIA
FR—FE ‘Bl O]
o m tah’, %
IRA—EB R
%E?LW@@AH
TRERMRLIN : REESBIOL AT
m@%m@m, REREABARNSEE, &
BRFERHENETNHOTME, AR
HEFEETIE AT

FREMEEEE T

et e

1B-2REIERESA

NRESD, RIREXN
Bk, MAMKAZ,

FRE A FFEHN-4
BARZE, Hp4B &
HH &%x&ﬁ 10
B#IMZ, 98-10AJ1
FEBRFEHEARTN,

RERE-HEEE
BOIRE, AREEE
=B, HLEE

3]zl 2E—FW
#e, B g% 6,
EH=F%E, 20
FREHAEE, 21
g5, EHRTFER
&, BRRFAE,

WORLD TOURISM CITY 103



Traveler k173

HERAE—RITEEL
AR, 95
R FEX P (FE
X) e, BERE,
HJESESTH AT
R, NS TREXM,

104 WORLD TOURISM CITY

FEEI T ang 24119 600
F2E, SLAPARIRY
BEIEENX ERIER, 5
SRFEMEEIEIR 2 A R
RIS . SEZRE, ZREMM
FIRERASZRAZSKEITIXE
(SBEREIAR ZEABBRY “ENESAR” /9 “fR
P SEEHREE TR, MIIBEIEETRIER
AORBEFIANE (AR ), BEDASHETRT
SKIDEERRSHRB0R ; ZEH ‘“Tese”
JVFHERTER—IHERRE, RaEAIEH
RO, IXFPUOIEEREE MY R — R LR R SF
B EN RO R EEEENERE. WENEIA
ATRIEFETREAORR, WEEERS,
BIBRAY AN FE YRR o

BRI
CERENSRAE, PESERRANIRE
SHRNRTR. BANIMNAERIBRISHE

[ERTEEEMN, BEER
NEaZEEAMREMNE, &
MERRZAWAFELER
BB Z=HIE, thfiITEiTRE
BRI S EZESRBATE XA
MHEIRAT . BEFRFIFIRMY, &Y
ESRAGAN, Zd—IRE TSN ERIAENS
MET ‘05" RAH=%. ERERTER
ROTERF, B VFETERIFIEINEE, MRE
P AR BRI ET R .
SRR, B FEEERRE, TFLER
w TN, —TEREL S LM ER G . BB A
RGBT, ET R, FRIAYER L,
MEFRNER, mEFENSEe, tiIeERRE
RO, EZFENEERER, HIIBAERE
HRFTITCNSDARFTREN—HF . REK
NG EBARA AR —E(IRn A
B8, FERERRABFII =S EREGE—HE,
e, REHEI%F—IRZELRY




.

\
L 7
Wi

8 %

sirpzr—stnn UM e ) A 5 N N L X AN i
M oo i, : = el ] : . _ Vo EA TN

i R ]

f

E‘\\
1
i

Traveler

JFAR9Z 5——LUMRERRIMIE S 2 F4EXT (#hstth
MEALAKNEE), LUERE—KABEE

“One dollar, let them free!” —(IREHEFHY
P EBEFENEm, BFEEHIMEELIS
ME., SHNARETFRIAWERNORER D=,
oLMER “BR&ES SRIBMRERESIMEE, X
MIRVAEENFE+NHERHET B A8
SCRRIRANT, 62 1 EEIROBLREISF M
FAKRIRBIAEMA, BER LSEIEFES
SEXMEFRME ‘B RORRHE .

PEETLNSFER T, THEENEE
ARIR, BEMBEHIRARNNFEF=TE
QSN IRFE, XBEREKTDIREE. fTiEHkZ
B, MIRBHEIENZ2EITIKR—EFEL
RIREZ, HEHIHE. XLEEHPIPHNAS
5&%, FAZREAEKNNELZ, HBEEN
RAFENRRNEELS L, ‘WL ReER, Wik
FACEBOOK LiNHIc—E TERFSLHMEE,
WISIER. BRSREEERNFRANSEXE.

TEEURISNEL, EINRERAT “XT A LR N ANES”
WIEREE, AEAKIEFEETEEAN LKA AL
TohE hamie, WIEABRESNLZ L, T8
XMEHE, LT AEERAEMESHIS T KEE
SECRHENEEIR.

EHPRIENES

ARLIRBE LB R AR ZFF RS 5N,
BT E MDA RD . MI)FEEHERK
AR F, RATNBARGEEER. —R
SER, JUNMAERBERRET BB, HEIR
B TRIEITER AR, TINERAIRIERHARS
1RARERIE? BB INZ R —E N AR
1RA9E? SFORSIRAEX HRKT , OMET .

ST ZE|RE R\ KA E TR
N—H 7. RALSKRIBEEZSEWNRERIE
BT TR HARKE, BRekFARAIRiIH
BFREETA/NXALD, FRIRESEN—EFE.
EERAMIHASEINER, BcEBfEIRER AT —I8
m_EHESY, WWAZRAER, B ENEEIRE
BNRLBERITHE . BAIRBEAX], RIOIOR

MIEENRFETEIE— KLY AT . FRTHAY
M IR E —— X BRI E ARIEEBATRY
XET, HTIRERAMBGRIELZHIIE, HH
EERERERIIBTE—ERSF.

FRE AESEIBAIBEATELRE, TEENS
PEA, XRETRIERAREIZERNHE.
SFIMERERBERES . TEANLREZT,
HELZETEHSHRE. SOMNERXERER
TP BN, XSFREIRZEZRS BIKZER
T

a2

B B2 52 2 i SR Y
frgEtsErz—, 1
FHEESNRIBIBE T
INDZ B, AR =AW
%, EHMRIERE
FEH R, BA
MBS B3R L AT AR TR
Lih LT ER],

REMANERZH, &
BRI R E AW
&+, REYMFE, —
BEER, LA, +R%
JUARbREFPA AL o




/e

Traveler RITZ

PHNOM PENH
WATERSIDE DEVELOPMENT

Words & Photos / Yu Tianjiu

Many fashionable young girls who participate in the religious ceremonies wear
red-dyed hairs or listen fo the songs on the phone over the earphones. They
have no distinction from those of Beijing, Seoul or Kuala Lumpur.

 —— - — = -
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Drinking water from the same river

Probably no other capital cities in Southeast Asia are
like Phnom Penh that has the crystal—clear historical
context and the simplex city legend. Legend has
it that an old woman named "Penh" discovered
four Buddha statues along the Mekong Riverfront.
Seemingly led by the deities, she consecrated the
Buddha statues on the hill nearby and the town
called Phnom Penh gradually came into being below
the Penh Mountain.

City formed along river
The Mekong River zigzagging through the city might

revive the severely—devastated country. Phnom
Penh, the new capital city which was once called
"the City in All Directions", can take in such abundant
products as the fishes yielded from the Tonlé Sap
Lake and the porcelain, control the trade to the
upstream Laos and easily receive the commodities
imported from China and transferred from the
Viethamese Delta.

Agriculture cannot stand as the economic pillar of
the country any more, although the water resources
of the new capital have improved by a myriad of
times than the past. If you set foot in Cambodia from
Vietnam through the convenient land route, you
may spot the marked gap between the agricultural
development levels of the two countries. The
farmland of Vietham can see two or three
harvests a year and mechanization
does fuel the export of the good rice of
Southeast Asia; however, both sides
of the roads in Phnom Penh feature
desolating white yellow most of the time
and the emaciated cattle walk in the field
to forage rather than plough. The scenes
meeting your eyes have nothing to do
with the climate and territory. The national
boundary is like a gate cutting off the contact
between two neighboring pieces of land nurtured

by the Mekong River.

n

;

The healing pains

The present Phnom Penh is regarded as a
"fashionable" and "modern" "metropolis". From
my viewpoint, this is mostly because at the very
beginning the people of Phnom Penh gave up the
Angkor—style construction pattern featuring pagodas
whose panorama could be overlooked only on

January and February promise the best season for tourism in
Phnom Penh, featuring relatively low temperature, less rain, and
adry and pleasant weather. The period from November to April
next year composes the dry season and it is the hottest in April;
May through October constitute the rainy season and it pours
almost every afternoon during September through October.

There prevails an old and interesting custom in Cambodia to
mark the date by means of the color of clothes. Hence the
phenomenon of “colorful week” exists: The Cambodians
should wear bright yellow clothes on Monday, purple on
Tuesday, green on Wednesday, grey or light blue on Thursday;
cyan on Friday; black on Saturday and red on Sunday.
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The tourists can dine in
standard restaurants
where Cambodian,
English, Chinese (or
French) menus are
served.But you can
tip the waiters with $1
or 1,000~2,000 riel
for their satisfactory
service, and they will
be fairly happy.

110 WORLD TOURISM CITY

high mountains, temples built with boulders, relief
walls recording the national history and the feats of
the monarchs and moats of running water blessed
by Buddha statues. Only the Tonlé Lake and the
Mekong River converging here is enough.

After 600 years of ups and downs, the people
of Phnom Penh are still genuinely devout to their
religions; their prayer and worship along the Mekong
River incessantly kindle the blazing ardor of the city.
The repeated invasions of Thailand and Vietham into
Phnom Penh in the past still
brings the people of Phnom
Penh extremely unpleasant
feelings for its two neighbors
today. The scope of "patron”
of the French over "Indochina"
also included Cambodia and
the French once strangled
the only economic outlet
(timber felling) of Cambodia.
Nonetheless, at least, they left
the present city pattern of Phnom Penh. The "Khmer
Rouge" almost destroyed all the ancient glories of
the country including their spiritual beliefs. Such
destruction similar to burying the whole world was
bitterer than any revolution in the Angkor Empire.
Now the people of Phnom Penh would rather
choose to forget it or make no mention of it. Their
pains are healing, just like the folding waves on the
Mekong River after the steamers roll by.

Prayer at the riverside
No luxury high-rises stand in Phnom Penh, even
in the prime Riverside Road. Tall coconut trees and
hotels in the style of the colonial period guard on
both sides of the streets and
deck chairs for sun bath are
arranged on the terraces
of the roofs of the hotels,
which are especially popular
with the European visitors
before the rainy season who
come to enjoy the graceful
travel along the Mekong
River free from insanity. The
motorbikes roar by and stir
the hot wind over the river
blowing large cars of the
bigwigs and the feet—driven
three—wheel vehicles of "the
poor in Phnom Penh". The
ferryboats traveling on the
vast watercourse are not

utilized for sightseeing but are simply indispensable
traffictools in the city.

When the sun went slightly westwards and gave off
the golden briliance, the river banks were crowded
with people waiting for a praying ceremony to begin.
Allthe people with distinct labels belonged to different
social classes, had diverse occupations, played
different roles for different purposes, lived in different
mental states and enjoyed different quality of life,
each of whom was an indispensable part composing
Phnom Penh in the new era. The farmers or petty
dealers bundled up pink or white flowers in bud
together with a peeled coconut and a bunch of three
incenses. The emaciated children with dirt all over
were mostly homeless beggars who sold palm wax
lamps at a low price (indeed cheap) for supper.

"One dollar, let them free!" A woman carrying a cage
recommended her goods to me, with the encaged
sparrows thumping in it. The people of Phnom Penh
hold it that buying two engaged sparrows and setting
them free in the sky could remove the evil creatures
from them or realize their dreams thanks to their kind
practice of "saving the life" and it works only when the
worshippers put their palms together devoutly and
pray with their eyes closed. No matter how the actual
effects would be, it is really not a big deal for the
urbanites to spend one dollar seeking psychological
comfort. Nevertheless, basically no foreign visitors
join in the game of "freeing captive animals".

The worship was held in the riverside pavilion.
Numerous flowers and incenses were inserted into
the altar and then put into the dustbins outside the
pavilion by the clergies. What a waste it seems to
be! After kneeling and praying, the people got an

Alovely boy in analleyway of Phnom Penh;

. Exquisite fresco
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Flowerand man; A lady setting sparrows free

uncertain number of fruit offerings (chiefly bananas
or longans) as returns. The participants of the
religious ceremony included fashionable young girls
wearing red—dyed hairs or listening to the music
on the phones over the earphones. After "freeing
the sparrows", they noted down their wishes on
FACEBOOK just like writing diaries. They were not
different from the young counterparts in Beijing,
Seoul or Kuala Lumpur.

On the periphery of the ceremony, the casual "pursuit
for the profound meaning of life" came up. A woman
with a wide hat covering her head and face was
practicing divination with cards. Her customers were
also pretty ladies in the city of Phnom Penh who
were especially fond of changing their unsatisfactory
living conditions in the seemingly traditional manner.

Heartwarming smiles

The children coming along with their parents did not
pray. The empty riverside grassland seemed to be
their playing ground. They wore clothes, trousers and
skirts of bright colors and did not mind the matching
of red and green. With a balloon, the children could
cheerfully play till the dusk fell and the streetlights
lengthened the shadows in the gathering darkness.
When was the happy—go—lucky nature changed?
How did praying to an unseen world develop to be
a habit? Maybe the mind was related with the field
of vision. If the world turned bigger, the mind would
tiptoe after the change.

Many old and dilapidated residential quarters in
Phnom Penh exist like the villages in the Chinese
cities. The random construction for a long time
turn the roads between the buildings as narrow
as lanes to be the labyrinths lacking outlets; the
reliefs of Buddha statues seeming to have a long
history erect at the entrance to the quarters and it
looks as if you might enter a temple. Strange object

composition can be seen
everywhere; the distribution
boxes are arranged upwards
along the telegraph poles;
the cactuses grow sturdily
and the blue glass windows
in the brick walls have never
been opened. Nonetheless,
the door is always left open
because doorstep is the
best place where the local
people would like to spend
a boring day. The ruined
unfinished Buddha statues
are scattered here and there
in the courtyard. Many families are engaged in
restoring the Buddha statues in the traditional way
with governmental support. Motorbikes, the most
convenient transport tools, are also piled up there.

Everyone there warmly welcome the arrival of
visitors, especially Chinese tourists because the
two nations have never been on bad terms before.
The "victory" gesture and smiles are the universal
languages and both the adults and the children do
not spare their enthusiasm. There is no fraud or
harassment in the old city of Phnom Penh, which
is different from the present situation in many other
Southeast Asian countries.
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Amok is one of the most popular
traditional Cambodian delicacies
served in almost all the Cambodian
restaurants. The common cooking
practice is to roast the meat or other
materials in banana leaves, add
coconut juice, coconut milk, lemon
leaves, local vegetables and various
spices, cook the main ingredients
with all the seasonings and finally
put them in the coconut shells or
porcelain bowls. It is a signature dish
with local characteristics. A variety
of flavors such as fish, chicken and
beef can be served for your choice.
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How 1o Take Stylish Landscape Photos

HATBEENRTH, BRAMSAOMNFERES, ERIFNIHOERMIE TR HCRESRA
FHEEISRARMAR, BRTRAETMERNABES, ILASZHESEF N,
Hx, ERpE—KSA ERRRHIES, EEUTAXIISEAIRIFRIER!

In our journey, we always can encounter charming and beautiful scenery that lights up our
eyes. However, when we click the shutters with much enthusiasm, wishing fo seize the beautiful
scenery, the photos may not e all that we wish, that is, either blurry or not bright enough. Thus,
we can do nothing but sigh before beautiful landscapes.

In fact, it is not as difficult to take a stylish photograph as we think. It will be quite easy as long as
you get the following five fricks.

1 BEEHEE—FREEN

. TGO
Composition of a Picture Golden Section Method- Perfect Law

BEOEI%HPE  HEAFE
TR
Composition of the Golden

Section: a good feeling of
balance

BEEDEILNE ILEEEERXE
Composition of the Golden Section: sense of hierarchy of

BEDEENE | tEREEmARE
Composition of the Golden Section: a concise but not

aphoto monotonous theme

e -
.

[fAREESEIR]

What is the Law of Golden Section?

XELZ2— M FHIXER : BIE—RERS AW D, HITRERSKEY
LUISEE TR SEEEZ, HEE N 1:11.618 5 0.618:1, XHMEHE
EREE (WNBME LS, BEHEIR—FZEANTLLAIRER, 1EARR
B EROARIEFE &R )

This is in fact a mathematical concept of proportion relationship. When you
divide a line into two, the proportion of the shorter section to the longer one
is 1:1.618 or 0.618:1, equivalent to the proportion of the longer section to the
whole line. This is the Law of Golden Section (From perceptual analysis,

Golden Section is perfect proportionally in vision, which is comfortable and
balanced visually).

A B
?== 0.618 A+B

ERDFNEB D RILLES T

B FIEAAIELE
TENESHSEIEINEEATTIERE

Thefig. above is the conversion formula and diagram of Golden Section Ratio

HE O EIEAIRRR N

The origin and application of Golden Section Ratio
BRTTRIANELEEBRBFREASHIIAN, EREFEEFRIBAE
BIIRAEEDE.. BEOEIR 0.618033988..., 2 MNEHLHENN
T . CMBEHFHnEEMRTNAR, METEAKRRE. BRE, E£Z,
2R EE, R VEF, BEEERVGUSER LIKEIX MRS EFHIFE

The Golden Section Ratio was discovered by Pythagoras, in the 6th
centory BC. It was termed Golden Section by Plato. Golden Section Ratio is
0.618033988..., an irrational number with infinite magic. It plays miraculous roles
not only in mathematics, but also in somatology, architecture, aesthetics, art,
military, music, psychology or even speculative field.

NAFHEEDEIR

Golden Section Points in human body

BBt SKR-ERz D ElS;

Navel: the section point of the top of the head and
the foot;

NN SKIR-AEEF <z D Els;

Throat: the section point of the top of the head and
the navel;

BT I - D El;

Knee joint: the section point of the navel and the
foot;

BIRT: BRT - ez D El;

Elbow joint: the section point of shoulder joint and
the tip of middle finger;

FLk: BRTELNE B E =

Nipple: the section point of the vertical axis of the
body
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What is Golden Rectangle?

BEHAREA—MEERAEZEN,
RAERBENEELENE, E51=!

XEXREFOREEF— P EZFE—&
5B (Golden Rectangle). BERIAIKE
ZHRESHEIR 0618, FETTLSKT
LU FELBI D EIT X, WENRESHE
TEMAIFESR

As an important rule of form aesthetics,
Golden Section Ratio has become
classical rule for aesthetics passed on
from generation to generation. It is still
prosperous! Here | will recommend an
aesthetic tool to you—Golden Rectangle.
The ratio of length to width of a Golden
Rectangle is 0.618, and you can get many
such Golden Rectangles according to the
ratio. This is an extension of the Law of
Golden Section.

3'i5 \\\»

k- 0.618k— 1.0 —

BB
Golden Rectangle

HEDERNESE AR L EETRER, SABN. AREZARBARER
SERREHEIE . REMIEFIE, HIEHENCEREE, BENRER, FEL
BEK, XEFRNEEEESEIRIR T

Golden Section Ratio and Golden Rectangle can bring a sense of beauty to a
photo, which is pleasant to the eyes. They can be found in many works of art and
architecture, such as the Pyramid in Egypt, Parthenon Temple in Athens, Greece,
TajMahal in India as well as the Great Wall of China. Golden Section is involved in all
of these great works.

A3 4
% IRRREESRRMMET, ArawkiBiE

Exposure If you want more layers and details, you can take photos in raw format.

N i L ik -

- £\ by, S Ay .
Tl

—KENERNRASMRTE, EERES,

A photo with regular exposure has lingering charm with higher degree of color reduction.

BYREMGHNAEE: 1. MEREEEE,; 2. BEENEXMAT.
Several factors of imaging are determined by exposure: 1. degree of color reduction of an object; 2. layers and details of

the image.

FAREY, EEXBHR, BYXRRENEED
RoeEB (CCD % ) B MNBELICRIEREA R .
B F 2B FA0EM, RNERBRHE, M0
RREHPNEMES, MESHERDIRERXRSH
™, XHEENATE (38 ); Rz, BARERS,
TEEERMSYEE, BT E. B
REFEHEHEEEARIONELT .

BT ARFTEER N RS B TELIEFTEERIAY
ERELEXRRZ, FLBETLIBEEMELE
R EEPRRBEELRBEOETIIRIR, KR
*NEEFHEET K RAVER B EIR R ERASIBIRE . /)
BEZINAZRA RAW BI:RAE, FEEELEE
415,

What is exposure? To put it in simple terms, exposure
is the process of imaging during which fim or digital
photographic components (CCD etc.) receive

the light entered into the camera lens. Exposure
science is the basis of photography. When we

RITERE

Shutter speed

DR i o5 310 10 e by (8RCCD ) FrEE LB
pk P I

|

I
[T T T T T TTT T
LR MFESIE i

take photographs, if the scenery in the photo is too bright with no layers
or details, we call such phenomenon over—exposure. On the contrary,
under—exposure means that the photo is too dark to reflect the colors of the
scenery. The mastery of exposure is a gauge by which the basic skills of the
photographer are measured.

Human eyes have broader perspectives than camera. Hence the details
and layers of photos can be taken by lens filters or adjusted through post
processing, which can also compensate the lack of photo layers caused
by over light ratio. Here Xiao Bai recommends that we take photos in RAW
format and bring out the details in post processing.

REENHIFRIRZS

Shutter speed determines the form of moving objects.

[ afaEAEERDIERE ]

= How to adjust shutter speed
EABEETAOREE, BEEEN
BRITEENER. B— 1 BEENERE
2, (REFSIRIEELEERIEER
I BEE. ETVEFCEIBIE AT, &
TREFE RO RS S RE.
XRMRISIRE NI — AR 2IXHE « 7]
EEMSBATELOEE. fIf ; R
B—35mm [k, R 1/50
ORI IR EMN . (RS 100mm
MBSk, (RETAESRIS(ER 1/160 HOth
D
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Depth of Field

RHEFHEER

The adjustment of shutter speed depends on the
relationships between focal length and shutter speed.
Another thing to be considered is that you must learn
to select shutter speed in accordance with the focal
length of lens. When long focal length is used, faster
shutter speed is needed in order to maintain stability
of the camera. The general rules for maintaining
stability are: the denominator of the shutter speed is
bigger than the focal length of the lens. For example,
if you have a lens of 35mm, the shutter speed can
be 1/50. But if you have a lens of 100mm, the shutter
speed may have to be 1/160.

The key is to highlight the theme.

SIRBEOR ]

Formulas for shooting with depth of field
FEEIEFIRIBEEER T, B/, SR
FEEAR, SR
EHREBFYEAXNBEBENER T, KEE
BIEHIISR, EXREEIIEHINSERN. &
FIEMYCEATHERT, SWBRLRIAN,
SRR ; SYBRLRITRS, SREK.

When focal length is the same as shooting
distance, the smaller the aperture, the deeper the

depth of field; the larger the aperture, the shallower
the depth of field.

When shooting distance and aperture size are the
same, longer focus have smaller depth of focus
than shorter focus. When focal length and aperture
remain the same, the closer the scenery to the
lens, the shallower the depth of field; the farther the
scenery to the lens, the deeper the depth of field.

Color temperature

ixiTiE Outfit

SIRMERNXRE
Relation diagram of the depth of field and the aperture

REEHAYSIEET

Color temperature decides the tone of a photo
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How to accurately decide the color temperature?

B8, BENEF IR, SREENSEXR. RN REmLNE, RZE.RH

SEEHMHES .. BERIIEEFHEEEINEERE (&R 5300k-5600k Z

18)), BB TIEIRTE 3200K ; —RRE524XT. RRIETEINIEREER A ERBLNT

AR —RRASEENT S EIRARATE 2800K ; HFEIBMHIE, FrLAfExXiE R A
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<3000K white with yellowish red
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>5000K white with blue cold, shady and cool

HBENEIEAE, HEHARE, FRIVEEEAER
Different color temperatures of light sources results in the difference of light
color, which brings different feelings.

From the aesthetic perspective, color
temperature is the relationships between
warm tones and cold tones of a photo.
The lower the color temperature, the
warmer of the picture’ s tone, and vice
versa. In noonday hour the sun we see
is white, (its color temperature is between
5,300k-5,600K); the color temperature
of news photography light is 3,200k; the
color temperature of general tungsten
lamps, tungsten lamps used in photo
studios for taking black and white photos
as well as normal lamps is about 2,800k.
With low color temperature, the photos
taken under such circumstances will look
a bit yellow when they are developed. The
color temperature of general fluorescent
lamp is 7200K-8500K. Hence photos
taken under fluorescent lamp will look a bit
green. This is caused by the difference of
the color temperature of the environment
inwhich the photos are taken and the color
temperature preset in the camera. Such
difference can be adjusted in a projection
printer under normal circumstances. But
the matter will become more complicated
if there are both fluorescent lamp and
tungsten lamp when the photo is taken.
This is what we call mixed lighting.
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NEBOCEANEIS
Hamburg's 'Speicherstadt' Warehouse
District made World Heritage Site
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In the 39" Section of the World Heritage Convention of the
UNESCO held in Bonn, Germany, the UNESCO’ s World
Heritage Committee approved Hamburg’ s application for the

“Speicherstadt and Kontorhaus District with Chilehaus” 1o
be included in the UNESCO’ s World Heritage List.

In the Convention, the UNESCO’ s World Heritage
Committee acknowledged the site’ s outstanding value
as the maritime warehouse complex and modern office
building in the early twentieth century. It is Hamburg’ s first
World Heritage Site.

Constructed between 1885 and 1927 as an important
connecting network of roads, canals and bridges, the
"Speicherstadt," is considered to be the largest Gothic red—
brick office building in the world.
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Vancouver Art Gallery launched out
free Chinese guide service

EmEX (HRER) IRE, AHEBRGINNESRER,
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Bl SRRSHEREE “EE” (Cezanne and the
Modern). “¥fER3k” (Material Future) 5“fi#kz =" (Beyond
the Trees),

RN RR RERS A ZARTIFNE WA RBE, RIE
RARNERFHERER.

According to "World Daily" of Canada, Vancouver Art Gallery
launched out the Chinese guide service. This is to provide

convenience for the increasing population of Chinese in Canada
and provide convenience for language communication.

The Chinese guide service includes the overview of the
exhibition, knowledge of art, and Q&A. People can enjoy the
service with the ticket or membership card of the Art Gallery.
Exhibitions with Chinese guide services at present include

“Cezanne and the Modem, “Material Future” and “Beyond
the Trees”.

Local art professionals of Vancouver will serve as Chinese
commentators. They will explain the exhibitions according to
people's needs.
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India officially issued electronic tourist visas to Chinese citizens

RIBENE T AEIEMIL 30 HABRIES, HETARERXFEFENREME
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2015 F2+E “EIERFE" . BESERBESSE 5 Bihl0FEHEER, HES
EHEN BB FIRFEIELARIX—E50 .
According to the information released by the website of Indian Embassy in China on the 30",
India officially issued electronic tourist visas to Chinese citizens as from the day.

According to the website, Chinese citizens can get electronic tourist visas to India as from
the day. This is in accordance with the statement made by Narendra Modi, Prime Minister of
India, when he visited China.

The news highlights that electronic tourist visas will facilitate Chinese citizens in leisure tours,
visiting relatives and friends, short-term medical treatments, business visits etc in India.
Besides, this measure will encourage more Chinese people to go to India for sightseeing.

2015 is the "Visit India Year" in China. During his visit to China in May 2015, Narendra Modi,
Prime Minister of India announced that India would issue electronic tourist visas to Chinese
in celebration of this event.

WORLD TOURISM CITY 123



124

Ouftfit k{748

MEXBXYT KREIGERZTIRBEIEEE

Canada expanded visa free range for Chinese transit
passengers to the United States again

#HSF 5 B 19 HERY KPEINERESIENERREIAEEE,
SRt 7 B 30 B, IIEXREXERT AREILTEE.
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X O MNIMN=EEE b &8, TN g Befil. adtLNER
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Ever since May 19 this year when Canada expanded visa free range for
Chinese transit passengers to the United States, Canada announced that the
visa free range was expanded again on July 30th local time.

The same night, Chris Alexander, Federal Immigration Minister of Canada,
said that air passengers of China departing from Xiamen, Fuzhou, Chengdu,
Shenyang and Harbin airports to the US could enjoy visa free transit through
Toronto Pearson International Airport and VVancouver International Airport.

Before that, Canada had exempted visa for Chinese visitors to the US
departing from 9 Asian airports when they went through Canada. This was
partof Canada’ s Transportation Programin China.

The airports included those in Beijing, Hong Kong, Guangzhou, Shanghai,
Manila, Taipei and Narita of Tokyo, Haneda of Tokyo and Inchon of Seoul.
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Mus é e Rodin of Paris will open again in
November this year

TS E=FELE, BRELZN Bron =B, ZHEY)
IBFREMETF 2015 F 11 B 12 H. B 175 FiftfrZfrE
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Biron EIER—EETF 18 LSRR, T 1917 ki
B, XE—EHESFAHEERNTIEE, 1919 S AZFHEMIE.
BRELEEZE, XENRHTIEZNEN, XORNTRE
FEEMEENSEMRITROT=EMBBPRES . MFHENE
YIEEIEIRRTEINE . RRIAER D ZERE XL EE R ER
HIEIERTZ.

After three years’  rennovation, the famous Biron Hotel of Paris
where Musée Rodin used to live will be opened to public again
on November 12th, 2015, the 175th Birthday of Rodin.

Biron Hotel was a palace built in the 18th century. It had been the
studio of Rodin in Paris until his death in 1917. In 1919, it became
the Musée Rodin. Since it became the studio of Rodin, the place
had not been through a complete renovation. In the renovation,
the museum is expected to redesign its exhibition space and
lighting system. After that, the creative process of this French
sculptor will be showcased diachronically and in accordance
with subject classification.
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VisitBritain announced the top ten secret
luxury experiences

REREBRIEAN T EMEERCERE, BRRE
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VisitBritain recently issued the latest Luxury Guide of Britain in
which the top ten secret luxury experiences were published.
This is VisitBritain’ s first manual on luxury tailor making
industry. VisitBritain will carry out promotions on Deluxe Britain
among travel agencies based on the manual. Travel agencies
throughout the world will provide Deluxe Britain related
services in reference to the manual.

Deluxe Britain includes flight, road trip, cruising, unique and
luxurious experiences in Britain, purchasing royal items
etc. In addition, the featured column of British Michelin star
restaurants are worth your while.
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BIISELERXBEE
Dubai is going to build the
world's largest ski track
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FiE. MEZNELERGET 4000 HFr5%
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THEF 2020 8T,

Where are you going to ski this winter? San Moritz,
Verbeia, or Aspen? Now Dubai, the city built in the
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desert, can also be included in your |
plan. Dubai released a grand building
program this week, including the world's
longest indoor ski track, the tallest
building in the world and a dancing hot
spring in the beach.

The large real estate project “Meydan
One” was officially launched in the
beginning of this month by Sheikh
Mohammed Bin Rashid Al Maktoum,
UAE Vice President & Prime Minister
and ruler of the United Arab Emirates
and chief of Dubai. The project includes
a ski track measuring 1.2 km in length.
The area of the project will be more than
40,000,000 square feet, with its total
cost up to 6.8 billion USD. The project is
expected to be completed in 2020.
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MasterCard cooperated with OTA to launch multi—
currency electronic travelers' check products
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MasterCard’ s first multi-currency electronic travelers' check product in Asia
is currently on trial in mainland China. The product integrates a multi—currency
electronic chip complying with international EMV standards in order to address
the issue of limitations of credit cards or cash in overseas payment. The product
supports 9 common currencies (US Dollar, Pound, Euro, Canadian Dollar,
Singapore Dollar, Hong Kong Dollar, Yen, Australian Dollar and New Zealand

Dollar) and is applicable in the 2.1 milion ATMs and tens of milions of online and
offline businesses where MasterCard can be used (excluding mainland China).

The launching of this product will provide overseas travelers, overseas students
and business people with a more convenient and worry free payment option, so
that the users can enjoy worldwide, worry free payment services.
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World Tourism Cities Federation Fragrant Hills Tourisrn Summit 2015
is held in Rabat & Fez from 20th to 22nd, September




